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Holiday Id.a_ 
(ConUnut'd from page 4) 

2 cina.)(8'1a- to 7.Qun;l.each)~Luna. 
drained and naked , ~f ""~¥, 

'" tcUf,oon pepper ~ ' .' 
~ teasPOOn dill WCf..'Ci or' ,~ teospoon 

choppe1! freah dm 
, .: teaspoon celery seed .' 
'4", up .rated Parmesan cheese 
"iI ,cup J w~olc ripe olives • 

~ .t, I 
' ,1>:idd 2 tablespoons 8011 to rapidly 
~ Un" water. Gradually add macaroni 

at water continues to boll. 
'~'ei-ed, .Urrln. DetWilon.lIy, 
t , Drain In colonder. :' 

ine macaroni an.:1 re" .. lnl,nj 
aredlcnlsj .Ut w.II~~ru,", 
caaserule. 
nvcn (375 
with whole 

t i,;· .... .. 
,Rtunll?nI with I~:~~:~~~:~::;!"I:~~:~ pirOea. carolin, p 

"fun" :.cUvlties we 
with U.b happy seasOn. 
Dnd fun 10 hond in 

~i~;;:t..:~~~~~~~~ cOh'm.--lo 
a douhly pqpular treat. This 
con 111: prepared carly in 
frigcllot\!d, and I then heated 
temperature whllo the .p,,,hotll .!> 
cooklng.~ Here is th! 

2 13blespoonl butler 
3 tablespoon. cho'ppcd 

'AI pound around beef chuck· 
V. (", IP diced ateen peppC'r 

l ' No. 303 can tomatoes • 
I O.ounce can tomato palte 
I~ leUpooN 88lt .. , , 
2 tea. poonJ chill powder \, • 
I No. 2 can red kidney beaM, tl raliied 

• . ... '.'.1.' 1-. 
: l . ' 

not l8y It with m~caronl producla? :At Perhl~p, you have admired the lovely 
an Inexpensive craft material, ' eay to • macaroni wreath .urrounded by maca· 
work wllb and I'!ully available at any ' 'ronl omamenll on thla month'a front 

'. grocery or supermarket, mac a ron I • cover .. ' Clenerai Mi1IJ .ulle.lI all you 
productl come In a ,wlde variety of In· need ftr creatlng thele unique orna
tereltln, ; i hape. ~d .Ize •• And what , mVll!i ~ a few CIUll of Ipray enamea, 

.. luclnatlnl shapes, there are to chooso lOme uncooked macaroni prociucll, and 
from":'" ahelll, bow., .tars, alphabell, a litthl 1maginaUon. Follow thelo euy 
spirals, corkscrew., larle tUbel, tUi'; . dlretti>lN for 8 ' wreath that II certain 
bans, circle,. What an Incentive they . to hI! o.dmirel" oy all: 
orc to a~ Imaglnatlve hobbylltl " (I) Out of ~JUlar corrulated car:!· 

In "Pause for Living" for Autumn, board, or other .lmllar material, cut 
1962, an attractive booklet dtatrlbuted four rings, each one aueeeuively nar
by tho CocD. cOla SolUin. Company, fQwe r. The foUowin, 'U"Hted .lu:d 
they teU how l' pretty candle-holder rinh provide a well·balanced ws"uth: 

Outalde ' 
I Diameter -

inside 
Diameter 

1 table.poon lalt 
3 quarlll bolllnl water 
C ' :Ilces oI poghetti 

mnde 01 varyln, .hlpes of macaroni 
products can -i1so double u an "extra· 
wonderful co4Iter for '.parklinl Coke," \ 

. ," " r To'· make th8se unique candle-holden 
. _~ . " ' o{ Coke coute,., they IUIIHt you Ilue 
'~ ,l a.:h~lf.lnch thle~ elrele of alyrofoam a 

~) M<!lt hutter or tnurgariJ\L\. over tow".' ~JjJ1f;lnch thick round of .tyroroam~ .of 
. heM; .Idd ulIl,'l1l and saute u'ntil tender,' the same overall dlameler. qlu'~ maca· 

lst lUng 
2nd RIng 
3n! Ring 
4th Ring 

14 In. 
I'\!, In. 
13 In. 
12\1 In. 

' 8 In. 
eMi In. 

10 In. 
10'" In. 

Add be!.'! lind cook ulltll browned. 'Add' .ronl shap<!s of ')'1 o~o~:OI~ (' :l1o ~ . (2) Glue'~r .taple '~Ina two upon bue 
green lJ",pper, tOtn8'(oes, ~ tomnto putl': ,~~ror~am rto a ve e ~ r , 0 a ·.vr=ted 'rlna one then rlnl three upon ring 
t'AI tl'8,pOOnS 1181t. ond ehlli powder; C I' yrolol am bm;y . ' th IPJ;8y, ,a , \ -1- , two, o.ndtrlnl four upon ring: three. 
cool~ over low heat 25 mlnuter., stlrrln& a po 0 ye ow e o.re e macl- ron .. . \ . 
occu.-\onaUy . applledj or the entire ftnllhed item may (. (3) Cover with linoleum pute. (If 

. " _ ~ ~ be 5pray.palnted any color which will to be UJed lor outdoor duplay, use a 
M"anwhllc, add 1 table!lJo~m .alt to .\ nt in with your party'a deoor. waterproof llnoleum pute.) 

rapidly bollins water. Gradually add . v -, •. I'llJgheltl 10 that water c ptlnues to Ttl make a d~.raUve Chrilimal (4) BuDd wreath with a variety of 
boll. Cook uncovered, sunl.{. oct""' ... ·on- wreuth, Ilue a rin. · of I tYroroam to a to a thlcknell of an :0;» ully. until tender. Dram II\;. col slightly tartler ring ~ uv~ry firm cal'd· and a half.inch at 

~-'-5 Serve souee over cool.ed spa"hetu. board. Spray-paint ? J ..... To this base, 
• y, ,Iue cvtm cirel" 11 01 mRcaMnl In varied 

Macaroril D~c:ar&lloftl , . . ,~ 
U )'OU I.Irc"' cnterlalnbl!{fdurlna: U\P. 

holillay. Jand want to In"{"..&tuee a sur
prise clement - n real conversation 

shopel. Wh~t tt :dn" tlYNfoam • 
of your craft materials 
laken to "se the 
which can be 
lerial. 

~-----

/ t 
l '. 

<~ •. 

..... 
) 

\. 

May this hi'Udt'Y seaslln 
. ' t 

bring joy t( you and your 
loved ones and may t he new 
year bring YfJU realth, 
happiness and f' !ccass. 

• 



•• f , :c---.~-''--- _____ _ __ ______ ------------------------------~.------~~"'~--~-'~--~-~'~--.---~~L.~'~-"--~~ 

• I ' 
1-' 

UNITED STAlES . '. 

I '·"j Dlj,IIUM 
I. n.k.,Ui':_''".iI'lhe\lyunty \, ~ ~" North :;' 

9 Se£d trealment waa recommended by 
'panelilt. Howard Slilonnetre. He .taled 
lh.t. seed Itorale conditions were Im
portant "We mu"t protect. the .eed 
prior to and durlr .• the t.ime It. II put 
In the '011," thr. NOSU plant palhoto. 
lilt cautioned. He llited aeveral plant 
dlaease. prevalent in durum thll year 
and .warned that they can penlat In 
the '.011 and aeed. (or next year'. crop. 

• 

f, 
~. 

IIcat OWl' 01 

.rum capllal ~~~~:~~:~~~~~2 ond 18 when 
alona with durum 
menW_cluren, Dnd 
thorlno thronged the 
Animal United Statel 
RIchard States, president 
stiow. arid vocational 

t:!iIlI~O~ Hllh School, handlt d ' 
~.emenb for the show. 

~
." were 433 ':;'Illpie. 

th "mpeUtion fC.f the 
prll .~ ' of the thow-the 
Sweepstakes Award 
tho National M.c.~)nl.··J,i 
Aaaoclation. WUllam 
ala, Nortb'O Dakota ... ,mpeUn 
protr.lona' clau, 

;I~~ed. ':pf:~d tesl 
lured the Durum Kina 
when compeUn. In the oper. 

While· many of the aamr lei 
the effectl of troat damage, the 
wall good ' during the .t,ow period. 
mDny farmen were in the flelds ftnilh· 
Ing up ran work. They mwed an b· 
C(!Ucnt p~o8ram. , g' 

'. • Word I from Waahlngton 1; " 

. "OlJeuel are jUllt u damallnt al rUllt," 
1:'Dr.' EIJp~nnellie said. "We hive to live 

the problem and therefore mUlt 
do IOmethlnt about it," he added. 

The importance of commercial terti. 
ilIOn waa noted by Jensen. He dll· 
c:UIRd the Ute at tertJllzer ln an ab
nonnal crop year such u the one just 
completed. '''n!o nonnal application of 
nltroten' ln a late planUn, seBlOn may 

In excess nltrolen and cut. down 
m,""'" U1ne requlred..- he .. Id. 

Ila1ledlar .. yleldl. .011 mollt~, 
cool temperatum and late rlpenlnl 

I .. contrlbuUn, tacton tor low protein 
content ot lOme of the durum. ''We 
can't have hllh yields without the dam· 
ales w h 1 c h ac:c:ompany them," he 
,Uited. 

show. Loo"~~ at markeUnl problemJ, Ber· 
director nard iiFNordemann of the continental 
of F. H. Oraln Ct.l1pany lummarlzed their re· 
members at Ken· . qulrementl tor exportln. .urplusel. 
neth LeblOCk, durum breeder M North 
Dakola Stale University: Don Fi"tcber, Our price mUllt. be competitive: we 
executive vice pre.ldent of the Crop must be competitive: we mUit be a 
Quality Council: and Laurel LoUlsard. relular luppller: our quality mUlt be 
extension ' eronomilt, Howard Bisso". uniform. He obl~rved that -we have 
nette, plant patholollst, and Lan J ",n. _ not been aa flexible . as Canada in our 
JeI'

1 
extension a.,onomill, aU of North export. policy and that. Canada haa the 

D.1kola Slale Univenlty. bUJineas. He expressed doubll t.hat du· 
rum exports thil year would exceed 
5,000,000 bUshels. Hli talk appean on 
pale 10. 

J. A. Satterfield of the United Slatel 
Department of Agriculture, CommOdity 
Stabilization Service l explalned~t.he 
new wheat leglilation and III effect on 
durum Srowen. There will be mt In· 
creased acrcale for 'durum next year 
in light ot 1962'1 bumper crop l'{ext 
year'l cutback of total wheat acrea,e 
will let up 8 support level or M.82 a 
bushel plUll 18 «ntl" for those Wt;'l take 
the acreage out. of production, bl:t ura 
for those who fall to comply. -

Flet.:her explained the errect of rult. 
on thil year'1 durum crop, and pointed ' 
out that Wells 'and Lakota ahowed the 
mOlt. -retiltanee ' to rust. thia year. He 
added that in' easel where rust was 

Clork Jenkin!', manager of the Ald· found ln these 'two vadetlet, they will 
culture Department or the Greater be ~ taken to Puerto Rico for further 
North Dakota Associhtion, charged thatt analYltl. ' .: 

\ wheat cuthucks were tmfolrly dlscrlm.l· ~~:-,Lebsock recommended tha' WeUa 
! noting ngaim:t tlprln~ whe .. t a.:d durum and Lakola be seeded next year. "Wlth 

for which there waS Ii beU,'r r.omeatlc these two good rust fe.lalant v deUes 

Allen W. Golher" marketln, lpeelal. 
lit with Great PIa In • . Wheal, Inc., 
apeakin. of du'nun and The Common 
Market, pointed out lbat the wheat In· 
dUJtry mUJt ' eome to the reaUu.tton 
that It hu to humble ItRlt and face 
the tact that It il101inl &l'ound In cash 
wheat ,.w ·.arketl throu,hout the world. 
''The durum market in Europe I. an ex· 
pandlng o~e, with only Italy out. of the 
Commori~Merkl!t countrlel able to pro· 
duce .dururn. and ahe aetdom has more 
ilian-' can be conaumed domestically," 
he .. Id. ',Golber, char,ed that "It we 

t1emand than for hard ~ln\,H ~heat available. we are in ",uch bettl" poll. 
which Is In greatsurplul. ~-.. ' tlon than we were In the hard·l!)t rust 

C. L. (Cap) Matt, Jr_, preajde~tt of yenn of '19r,3 Dnd 19:14," .he .tated. Ho 
the Millers Notional Federation. 1R a reported I that the , toP iylelds li t the 
talk entitled "The Proee5Jo!'1 Vlew .... of • ~nsdon lubstatlon thla year wt'fe 75.2 
thc Durum Industry," stressed the" 1m. bUJhela for Welll. ~ 74 for ,Lakota, and ' 

, ,v .. . portance of lupply management" for 85 for Lanldon. Th~ wu well above 
~.~ maintaining conlumer acccpt8.nce and the averale (rom. \tie six experiment 
~ the need (or cooperative promotion to stations throulhou{ the Itate whl!re teat 

Increase per capita consumption. lie plots were maintained,' 
declared : '"The renl job ot the indUstry Economist Laurel Loftl.lard lpoke 
II tn wurk for a brooder market and the economic Importance of .,,,um, 1! 
IneTClI!lcd consumption o(ldurum prod· 1983. He Ilrcued that durum 
uct::-thll will not only ~lyt! many of in the lurplua ' catelory 
our but will lX.nnlt D more mended Itl plantln' allaln In 

:;~~~~~i:::~~' the Important. overseu' 
we mUit. (1) lake a new 

~~~::::~.'{;:~;iJ~;It:~iA reo 

There is 
---about Macaroni 

something special 
.. ~ 

products made from 

,...dJ..) I"~ 

~
~ ...... 
Ilf D~' {I' 'f/./. 
'lJ,l1 41'~'. . %. .' ~! r 

n 

L 
,-, '. . ;~: ' ~~ . 

oL'II havo "AOmothlng "peclt:l" ill tho phrnllO 1I"lt U. l"uUd' :ro and II1 lt ro 
often (rom New York to t •. A. v.t'" hava a different j.lild or ml!al';!ti"~ ,with iolliur nl1lltltite and 

heu,lth appeal. Let'. havil n meDI thot 88.l~fiea all the (~~~~II, t~'t.t!mtl . 
Everyone knows that. mncrlronl product" are econom ic.al~but do 11 •• i f . 

know that they enn bu "aomethlnR l,*ill''' \du.tie.J~' . 'l iJ ' 
They moot. all tho raqulre~ont. of ltiR·rnmily ,b~dRe~ :to the nlOl!~~~.II(t ln·J: t~i~or tiuJ J:uurmcl. 

To obtain that ' I"eelnt" In you'," pr~uct. UIIe the,fine:t- UIOU tUn.: MiliUM. 
. J ' (J'. . . , . 

" 

, 
, .' 

... , ,. 
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--11 \ r MIN N ESC T A 

c ________ · ~ 
9 



',. 

".-
' f ,; 

./ 

!I.e, 8. exporters. 

.. 
r, , t' 

It"" 

that a continuous cl011! 

co.operation betwccn 011 
our' ,fain Indultry, 
cONumer, 11 eucntlnl. We 

rJ ohser to appreciate and l 

I 

I' 
" ~ 
,t 

In,t{varl()ul problem. each 
~JaJttl)' confronted with. 
··~rrria.5(he . la.t few ... ,n\ a,11, 
pqt~ !; hu 

er~I·~tho d~::~:~~a~ 
thlti exlatecl t 
expOncrs. 
each othen' Inub,,"lo"': 
We have become more 
mutual contributions to 8.'i£l!!!lo~ 
. It" '. , 
,i .,1 S."lce Bualn .. , 

E~porlen are in the ,rain 
to render a .ervlce at a 
proud of l the service 
the , manner In which 

We are ~'f~::::;~I~;~:~;~~~d:~~ creaae our fund ' of 
constantly develop In, 
bUJlncSi ethlca. We . 
s.le. actlvitle. are in the 
elt and we pertonn In 
competitive environment. At 
wo Ire wllJinl, even arudow, tol ex· 
plain why land how we performj ouf 
lervit:es In a ,Iven way.' ~ 

Many of us have, .besldes immense 
capital Jnvestmentl in , ele:vatots, : etc" 
In the United ' State., worldlYide 01'
~tlnlzatlofll. Hllhly tralned ' and skUled 
personnel In our many domestic and 
lorelln offlC'el keel' Ln constant tou ch 
with both producers and coruumen. 
A contlnuoUi flow of lnlonnlllion is 
exchanled relardlng .upply and de
mand "llttCI'N, crop conditions, weath-
er, etc. .' 

We afTer our service. to the Industry 
,j ot n minimal cost. We all aim tu 

cheapen thc cost from producer II) 
consumer in accordance witlt bulc 
economic lawi. We believe that .pro
ducers as well as our lovernmt:nt full)' 
realize that In order to hUD .. . job 
cheaply and expertly done, one hires 
'.l specialist, who does the work lor 
\)dll the world and an <1 mmnmoth 
scdc. l' t~ 

'f'iI 'ihe purpose of this talk ' f! to ex:' 
')., X plare with you some of our mutual 

'}'\1D problems In marketinl our durum 
wheat. I shall not bomli3rd you with 
a larlle number of statiltlca. Of COUJ"lui, 
they are Important. but ~t..l1'!y opinion 
nol euenllal lor our ~Ion. The 
other day I heard somebody compare 
'tUUltlCi 1- with bikini blllhing .ulls. 

.. .,' 

We strongly believe that our Oxed 
£ubsldy system giVes Canada decided 
advantales. Durlnl the lost lew 
months we . have lost exports of a lew 
million bushel. of durum. to Gennany 
and to France. Our aubsldy came too 
late, was too little, and the Iy.tem 
was not Oexlble. For United States 
exporters It la made Impoaslble to 
compete for delerred shipment. As you 
all know, when grain I. harve.ted and 
not immediately consum'.!d. . torale 

are Incurred 81 well as Int'lr-
. "caminl charges" are 

I~i;;;iin,aiiy-reneeted in the Futures 
n-" government, however. 

reeolnize U:ese costs or 
their .ubsldy I)'stem. The 
the .ame for shipment 

I, 

OperatlDg 

We .uporters a~, vitally I~~~~~~'; 
to expand markell1and Ond a 
ouUetJ for our durum 
approach, however, we are 
to lome basic rule. and facti. 

The three ba.le rule. under which 
we operate are:' I,,":, 

1. We will operate .trlctly wiL'lln 
the framework of policlet aUd 
regulallolll let up and .ubscribed ' 
to by the United State. Govern-
ment. I 

2. We wUl export what we can buy. 
3. W" will exPOrt what foreign 

coRlumen. wllh to buy. 
Let UI review thcae three bule 

rules' one by ~one. . 
nistly-W. wW operata wlthla the 

fr.mawork of polldM ud ngulatlou 
sal: up and .w.cru.ct to br Iba UDitad 
Blat .. Go'"mmlDl. ,I 
i From. experlence we know tllat,our 

) i rlce .upport .lruclure· renden; United 
r;tates durum. non-competJU\,e for 
export about four ' out , of ftve years. 
We need reall.tic export .ubs idlet to 
ollsel the . difference between our do
mestic level and the world price. 

We repeatedly ftnd . tbat ·our r.tbsldy 
Iystem on dUruml~I Jr .. (not nexlble 
enough to rompete on ~ IU\ . equul loolinl 
with our Canadlan,'lnclghbon. Since 
durum. do not co~e :.under the 
national Wheat Aan-ement, no 
price relationship "If set up 
other origins, lIke~ for lnatance. 
between Conadlan 'JMunltoba 
wheat and our Hard Red .... _ •. , ..,. 
Hord ned wheat.. 
~. 

~~5~~: 31. 1063. Since exporter. 
ngl.ter all wheat .alel 

after they are con.um
obvloull that we cannot 

lor deferred .hlpment. 
are quite aware that 

price of wheat tends 
n.rrow range and, 
wllling to pay for 

the wheat. 
On 'a fCcent tender 01 Meumblque 

(Portuguese East Alrlca), we were 
unable to offer United State. wheat. 
The country In quectlon wanted to 
pureh8le four quarterly .hlpmentl 
.tartln. January, 1983. Our l ubsldy 
only lOCI as far III May 31, 1983. 
Furthermore, we would have to ORure 
carrYing charlet anyway, which would 
render · United States whCltt non
competitive. 

In other exportin, countrie. no im· 
mediate registrations . are required. 
Canada has a 'Yltem whereby ex· 
porten can purchlllf' '""a wheat for 
delerred .hlpment without payinG 
carrying charge.. The Canadlana ,Iso 
have , a sy.tem whenby exporter. can 
buy the phy.lcal wheat without ftxlnR 
the price-!-thc so-called de!erred prlc
Inl We deOnltely do not want 
.~~~:.~?~1!18~, lIystem, however, since 
'1 100 per 'cent lItate 

wa conUnue to believe 
: ,~ro.aly In private enterprise, 

.":'-'---.-~-----'--- .. - ---'--- --------, 

... _ '" toka a sharp upturn. or cuurae, second thoulhts as to how well the We bel!eve that the main rt!aMln is 
.\ with allreuive promolionai work, lovernment can manage supplies. We the unfamiliarity of lorelgn buyers 
co~p.t1on~of .emollna products have gone (rom the Plllt scoson of with our grading .y.tem, Althuulh WI! 

can be"fincrc ..... l,.m the United Inadequate supplies of durum wheat- have a very advaneed grading Iy.tem, 
State., but production Is likely Implemented In- port by.....,govertimt~t · '1lU ' rf!Peatft1ly noUte that lorelgn 
to outpertonn the increale of ' export .ubsldles-to the .eason "'W, 'IIuyera elth':r do not comprehend or 
domestic consumption, For larler a crop In excess of our largest \',' - hilt are nut lamillar with the system, 
exports we need to be competl- corded annual and domestic USIi.l!;\' We bellevc that lost year fore \Gn con
tlve. Wa need adequate lubsldles combined. .ymers were looled by thE; r,ather 
whenever ' neceasary to compete. The Canadians have probably adopt- larae JJcewRY that exists bl!tween , our 
We have proposed a "bld-aubsldy" ed a morl: realistic view of supply- virJou~ " 1Irtldes. Actually the United 
on wheat. This would automat!· management than the Uhlted . Stotes. ~t,a~I ~has been only a spa~modlc ex
cany take into account earryinl They realize that thereil" yeats of _! . 01 durums In the past, and our 
charges, A .Imilar system Is In poor yields and years of ~Ih yields- -:t ~~~ ~; . "It a, well known ns, lor 
effect for coarse Iralns and It has years 01 stronl export ~4~~~:rdl~"I'~~" I~~, the ~anodlan and ArGentl~) 
proven to be very effective. years of alow export : d~antt~t:~)~'" 6u~~JUes. "i 

2. The guvernment should try to eX- The canadi8~, ·~;.e~~0~·'·1Wd~ii{~1" : r;tF. uS examine. for examplc, the 
pand marketl for those aa:rlcul- cerned at bl;llldlng; It!lCkS ~ of' depiritq, .. ,~Iff~~nce between the number one, 

• tural commodities lor which .tod(l. ' ~ : ,.: 'consequence they li'\ler~tw~l - fd~ three Irade, Since millers 
"cash" can be obtained. AU bee~!ble : ~' malri~li( a' rathe~ Niht; are. -iP..9t.: particularly concerned with 
durum whea~, eXP'!,rted last year \ ley~ '0.1 durum ,~~t;,U-over 12,~\nll~'. )ht!!~tweilht 8;nd mol, ture of durum 
wu sold for cuh, whereas only Hon'l' bu!hels everr year ' I9SS tht9UJtif: ~he~~. , w~ .have to concentrate on 
about 30 per cl:nt ot other classes tho/1960.6J enlP "year: iln IV61.62 Ji'ey'!f.jlorelgn material, shrunken and broken 
ot wheat was sold for dollan.,Wa "' were .'Unable to ·malJitafn :Uu.. level .... .;J. .. kernels, damage and wheat of ather 
very much need dollar sales to ' a ~UJt 01 l'Vo;;tQii'e(;uiivo' v!r1ual classes,: A comblnlltlon or these grad-
Improve our balance of parment. crop:;f.Uuiet,.:~Jl; :"1' \ ..... ' \\'-1 .- 1m: factors Is allowed as lollow.: 
We hllve lost a .ublltanUal ',outlet... ~-c!:{" ; , ",,: r" J. No.1 grade , 12'n% 
lor our solt and weakJ1'OUer ; ;":8u~pii.M.rWlllm.nJ . :~~ No .. 2 grade ......... 15% 
wheall with the creation , 01. the It \1I'i"' \P!'aJ\t:' to have a hllh rate 'or : .J No.) t. grade .......... 27% 
Common Market. 'fbI! trading durum exPert. lrom the United States '", J 
bloc Js Ukely to remalri J a ,cteftcll ~ .we 'mult Orst of all do lOme "a:uPpIY~ I repeat, 27 per ccnt for thl! No, 3 
area lor durum whe.t .• 'Wit need , ·man.gement" to bl! In a position to grade .• Latter In effect mean~ thut if 
a larger share of tha~ Imarket. do so. We need to review carry.over a foreign ;consumer purchasl'S No, 3 

3. The government should ' ,t1mulate stocks reaUstlcaUy. It would appear Hard Amber Durum, he may get 
production 01 tho.e ,commodities reasonable that the United States car- somewhere lrom 85 to ns little as 73 
which potential cwt9mera cannot ry durum .tocks equal to the differ. per ce~ acluul mllloble durum wheat. 
eror.9mlcally produce. ence between the maximum domestic On the balance, which can probably 

plu. maximum export usage and the be used lor leed purposes, the for~lgn 
6maUe.t durum crop of recent years, con~umer bns to pay ocean frl.'Jght, f. Consideration may have to be 

liVen as to programmln. lome 
dUruml under Public Law faD. 
This may have a dual n!sult: 

a) reducLng Jnventorlel of 
durum wheat; 

b) promo tin. the usage of 
.emollna product.J in un· 
derdeveloped countries. 

We ~ow come to the second bule 
rule, 

a.eoadlr-Wa .W IXport whit .a 
can bur. 

It Is quite 101lcal that we can only 
export that which is available quan. 
tlty- and quality-wise. In thla respect 
!lei have to realize that the United 
Stale; Induatry haa Ont crack at our 
producll lIlnce It UluaUy can pay more 
than lorelgn buyers. Wa ('an, therelore, 
anly export what I. left over after the 

, United : Sta~ .bu taken up It! .hare. 

w. 

More speclftcally, we normally use 
I!bout 28 million bushela of durums 
IiMu.lly when the yare freely avail
I· bl~. Our maximum yearly exportl 
hava been 16 mllllun bushels. The 
. mallest durum crop since the Intro
·tuctlon of rust fesutlng varieties has 
,jeen 19 million bushels. The differ
, nee of 23 million bushels (J.e" maxl
Illum production plUi maximum l'X
pom Jess minimum prodUction) Ihould 
bl! viewed III a prudent reserve ratia:r 
than • lurplus. Latter word seellUj til 

bo the pet , expression 01 many ~ 
bureaucrat. 

QUlllllr Concern 
1 We also strongly feel that we have 
to be very quality cons.:lous. We no
ticed this year In particular, a high 
preference (or ""Canadian durum •. How 
did this come about when we Produce 
at least equal quality right here In 
North Dakota? Our export shipments 

the Inst crop year lell much 
desired, The majority of the 
wheat we exported graded 
thn>e, while we actually had 

8n~ , ... ,11".\ crop qualltywlsc. 

Insur .. n~, hlgh Import dutl l!5. etc. 

In previous years shipments of the 
No, I lrade- had been rather rare and, 
it "hipped, the quality was close to the 
No 2 RTade. Last crop year, however, 
th.' price of durum~ lOored to a level 
of approximately $3,85 per bushel, 
Fi 8 vessel Duluth·Superlor, A pre
m um of more tholl $1.50 per bushel 
0' ~r Hard Red Spl'ing wheat. It is 
q1 Ite obvious that frllm thl!' producing 
le ':el till the wheat Mt the expurt ele
Vhtor .pout, (l lot uf blen,'lng WlIS 

dune. Alter all, private I!n terprlse 
take!l advantaGe of profitable situa
tions, and whatever the grade--' i' 

coulll seU all durum whent rea"llY. 
Now, at a t ime that there urI! ample 
lupplles, We are suffering from the 
aftcr,ef!ectJ. 

Domestic milia do not have the l;ame 
problems since: (1) thl!')' are tully fa
miliar with uur grading system: our 
domestic trade i'(cognlzl!s the Il!ewu), 
in Ilradet and scales of discounts. and 
premiums ore wed over and above the 
straight grades. 

This hring. us to our third basic 
rule: ' 

(Continued (In palle IU 
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CONTINUOUS AUTOMATIC LINE FOR LONG MACARONI GOODS 

l-AutoMotlc .ralbontl Prell for long ",ocoronl prod. 

um,:, .. .... ,< "'. 

. ' i¥"'n ' 
~)l .. ') 1 ~ ~' 

2-1.01""',5;,,' ode. with .peclal Ie, ' 'd and do, 
I '~ '.' T"V '\ 

. vice fo r.~ qulck~chanll. of dies: r ~ .,' V ,"'' . l"N':~ 
DacEMoU; '1962 

l-Automotlc Dryer GPL/S/200 'or pre- and finol 
drying of fang moe'aron' productl. 

4-Strlppc, and multiplo Cuttar with davito for Guto

motlc return of empty .ticks to 'prcader. 
.. 
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Exporter Look. at Durum
\C •• ntl"u.d lrom .... 11) 

than Chevy'l. By otrerlnl a wide varl· 
ety 'of ",radea" at dUferent prices, 
they ~11 a lot ~ ean than if they 

:;;~~~oJ~1~:~~'~1I~~i1 ~w~0:~ufld.J:~:t'i~,m"ket ~oDe ",rade" and 
;,- Iradtl 1.we ~h;uld'no't 

leneratlon. The United State. owel 1\8 
existence and growth to private enler· 
priae. Let UJ continue to flaht and lell 
our-labor !1 a prollJ. · ~<V'. 

- 1 "'i.;i" 

fad that price Is the 
fador in marketln, . . 
Irades -an you ..... anli 

CRdullou 

In concludlna. let me .tress two 
polnt.-both of which I believe are 
essential for the broadenln, ot durum 

llell produd ,wheat 'markeUna:: I 

1. We ,mUll alronlly promote the 
UUle or iemollna producla both here 
and abro'ad. The world proteln·ahort· 
'Ie ahould continue to olfel' I'Oulbill. 
tlea tor your excellent Jlroduc\. This 
11 a combined efTort of all ae,menta 
of ' our~ lndualry. Great l'lolnl Wheat, 

I hu done a remarkable Job. A 

~~j~~~:;.;v~"~It;n!bY a ,roup of French a IU«eI!. My company 
lhll ,n,up In Mlnne-

New York. Later I under
we were criticized tor sellln& 

Canadian duruml. The buye"" 
~:ilJ~o"ev."; not wntlnl to pay 10 to 

bUlhel premium tor 
durums-~e were not 

. rather 
;" rriuch If we Ihan ~reach a five 

be buihel export flIUre. At the ~preaent 
time we ore outprl~ ' by Canada, 

'North Africa ' and Arlentlna. In about 
four weeks Lake navl,atlon will be 
closed, and In order to compt!te with 
ArlenUna In January we need ap
proximately one dollar per bwhel 
IUblldy tor Iklpmenta frem the Gulf . 

There Ia Ulually 8 lot of oppoaltlon 
alalnlt IIlhtenlnl 01 Iraln standards. 
We feel , however, that in the lenl 
run everybody benell.ta Irom It. AV,oad 
example hu been the chanle in IoYI' 

• beans atandarda of not too lonl ·~Io. 
The ' producer who produru load 

quality and the crain elevaton and 
merchanta who prelll!rve this quaUt}· 
.hould be rewarded for this efforL 

One mull realize, however, that pro · 

I ~Umate that between onc and 
one.haU and _two mUlion bUlheta 01 
Unl\id Sialel 'diarum wheat havc been 
acId durin, "thla crop year. Canada 
aoid about el,ht and one·haU mUllon 
bUihel. durlnl the lame period. 
" 

duelnl hlah quality does not netel· 
.arlly mean that foreign buyers wlU 
alwaYI buy the top quality. They w1l1 1 ~ AdYiaorr CommlU.. ; 

Grain Company con· 
to the promotion 01 

We eonltantly 
to thla country 

the I'Omplexltiel of 
Irail! trade. We send 

to all para 
III.lllarll.. thcmlclvel 

We contlnuoualy 
facilltle. and when· 

ever neceuary we build new export 
facl1ltles in order to maximin elftclent 
(lXportl. We do a lot or quality control 
work and reaearch hi our own labora· 
tory In Kanau City. Shlpplnl lam
plel of all our wheat exporla are lent 
to Kana.. City where complete bak
Inl, mUllne, sedimentation and other 
lelta are made. 

%. We mwt be competitive at all 
tlme.. Imp~vlng andel' and other 
teclmJquea la neceuaryi however. price 
wil1 be the deciding fador. Very often 
bureaucratic deelalonl will fruatrate 
w. ,We have to undentand the dllftcult 
tuk of the 10vemmenL I believe, 
however, that the private trade Ihould 
~nUnue to make Ita voice known by 
means . of conltructlve ulUelam and 
!~I~ested method. of lmpr,ovement. 

Genaral Mill. Dividend 

"' take lowe, ... d .. If th ... ;, a IU'· '; I have had tho hono, 10 b<- an ob· 
, ltelent Incentive to do 10. AJI exampl r aerver. durin, a recent met :lnj In 

of this II the fact that for all pract!CH ... Mlnneapolis of the Durum .Wh~at~ ~d- " 
purposes we now only expert No; J . vlaory Committee. I mUit eon,: ratulate 
yellow com, whllo as recently u two yol.: ,entlemen on the way you people 
yeara ala, the export Irad.! w.u No.2. 10 about In lolvln, your own prob. 
foreign bUyen (mo.lly cnmpo.u~,.detl) ,lema. The Committee, advl.aed the Sec
huvc discovered that No. J ' c:om .. ,lulta retary at Agrlcullure .,t no Increase 
their purposc well. They buy "0. 3 In durum acreale wUj nece ..... l ry. Thl. The , Board 01 Dlrectofl of General 
yellow com at a . lIght ~iscount under meallil that you, ' youne1vell. reaUze Milla, ~nc. deela~ a dividend 01 30 
No. 2. · ~I;t the need for ".upply-managemenL" '1 centa per lhere ton General MUlt. tnc. 

Wc must ,Ive foreign buye~ Biwlde We .:Ipplaud luch • ltand. W(! ~ rea1lZe ' common .. Itock payable November 1, 
a .electlon 01 .rades ns poSllble at the that in certain areu ,ovemment IU- 196'l, to It.ockhO!ifers12'· record ,?<=tobcr 
.ame time clearly deflnlll;"the descr1p· pervlalon Is neceaaary. What we d., 1962. . : '~t3 I(M~ .;., 

tlons to avoid mllunderstiDalnl. Gen- want, however, la an lnIuronce ia the 131th conaecu Ive .quar• 
eral Moton does not marnitacture all the cradle to tha ' gr&ve from the on Gene"r U1.~ com· 
CadltJaca jwl becawe they arc. better (!mment. This createa • ,-..",ll - ,:... .. ;:., ' "' 

~~~ . 1\'i~ 'r.,. .~ 
14 \':Je. THI: MACAJIONt~JOUIUfAL . . 
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MANUFACTURERS - ENGINEERS - DESIGNERS 

MACARONI PROCESSING MACHINERY 
. ' j • 

Golliera Veneta - Padoyo - Italy 

TELHONO 99.1 ~ ~. 99 . 1 · ,.99-'.9 ULEGRAMMI PAVAN. GALLIERA VENnA 
C. C. I. A. P,AOO VA ~O ' \I ff . 55, CLTTAOEl LA 

The New Plant 

of 

American Beauty 

Macaroni Co. 

at 

Dallas, Texas 

Completely 

PAVAN 

Equipped. 

La Boy Pre,' • Spreader' Long Good Pre Dryer 

TilE MACARONI JOURNAl. 

The old adage "The prool 01 Iho 

Pudding Is in the eating" can 

be directly applied to Macaroni 

Products. 

The Quality of the finished product 

is of greater interest to the con· 

sumer than the number of pounds 

produced per hour. 

PAVAN equipment Is designed to 

produce Quality Products. 

PAVAN The leader In sc ientific 

development of macaroni equip

ment. Not just to make better 

machines. But machines to make 

Better Macaroni. 

~.f 

Complete Continuous Short Cut Line 

Press' Shaker' Pre & Finish Dryer 

Automat:,:, C( ler· =»re Dryer· Tray Loader 

(Automati lily stacks Co .s in trays; 

PAVAN Drying principal for both Long and S~,or1 Goods engl 

neered and tested before being offered for sale. ::'xrerimental 

is done at the Pavan Plant - Not in the Client s I:actory. 

U.S. ond ( ,lnodlon Representatives PAVAN 

PAVAN designs with maintenance in mind. Accessibil ity for 

cleaning and adjustments - Ease of operation - Eye level 

Presses - Perfect drying in LESS floor area. 

DEC t:MIlER. 1962 

i 

/ 

A.~ .. ~ .. ~~::;:d~ 
/. . . Sr'Ieml & 

... . Equipmenl 
Eng ineering 

' ''~O w " "'p ,e 1I0\lL[ V ... ~O 

l"~ "" .t .. I .• ' ; c ... L ' r O"N · .... 
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, 
Hanway, chalnnan ot; the 
Department of Agronomy. 

La dlrcd evldeDet! 
of tho a (8pable the fertility r~torer 

.. ~ . 

team of cnlaled 0 broad" In whea,t'ln the N~bruk. 
continuln, pro,ram of wheat re!carch~" , . when ~me planll In an ·;~.;iliin;;;t~i 

, is Une ,¥ere found to be 
In oryter to produce hybrid whe~t othert were .t.erlle. • 

aced. ~men mUit flnt grow ,wheat I '. 
plants with ftowen that cannot fertilize Sqbm141• J '!.hnaon and Maan be,an 
thel'Metvea: CalleG' male sterility, uils . c~~ ln the ·creenhoUM tlllt fall . to 
characterlat1c makes it neceasary' for . tesf out their theory. '!\vo ,enerotloo. 

' the plant to let Pollen from another of!experimental wheat have now been 
plant. Elaentlally. It serves the same produced in ereenhouseJ and Growth 
purpose ... .. detauellng In the produc. chamben at the Colle,e ot A,rlculture. 
tlon ot hybrid com seed. . . and the a,ronomisll belleve they have 

1:-" found the tertUlty reatorer. 
But before thu fanner can make prec· ~ 

tleat UIO ot the hybrid seed, the aeedl· . .( \ 
man must make another crou with 0 Ko Tim. Pridlct1oa ", 
plant that will rcitOre male fertUlty~ ln E\'~n thou,h . aU Ui. ,enetlc 10011 
the crop "rown on the farm. Otherwlae. .,now appear to be, 'V~.~~e for hybrid 
the farmer'a plants would bear no ker· ' wheat, the aaronomllt. 1wUl not pre· 
n~ls . ~ I"'" diet how soon it maYl take .lta place on 

j be made before the varieties can be 
recommended to lu'Owen. 

Aironomllta alIo decline to predlcl 
how much inereuc in yleldl may be 
forthc:omlng with hybrid wheaL They 
believe the inereue may be lubltan· 
Ual. however. and they have .orne ex· 
perimental evldenee to support their 
oplnion. . 

Even ' thouah male slerUily and the 
, fertUity restorer are requlre4 for Aeld 

ac' .. le hybrid sced produeUon, man 
amounts of hybrid seed ean be pro· 
dueed in the laboratory by carefully 
controlled mechanieal polllnation. This 
has made It poulble for the Nebraaka 
plant breeden to let lOme Idea as to 
how hybrid wheal' wlll perform. In 
.mall.acale teat. I with tour croues at 
the Nebraska Experiment StaUon, by. 

. br ld wheats have yielded from ' three 
per below the 31 per cent above 

ot thelr.' two' parent.. The male'lterllity characteri!ps. had the nation's tarmJ along with h~rld 
earlier been discovered In ,plan&,lil Ja. com and hybrid 'lOr,~um. 1 .,""' •• , . . .. 

pon and at thf Fort HaY4 t.Branch \0 Male sterility and the fertUity ;~.::-6~~;S' "'l~~~ 
greater 

StaUan of the KliIoSu Agricultural Ex, storer ; mUit tlnt "be tranaferred into 
periment Station. But until ' Sctlmld~ exlsUn, variotles of 'wheat-or to other 
Johnson and Maan made · their db· new varletl.~ - that are .dal'tI!~ "'t\·'h'~ 
covel)' at Nebraaka, the fertility re· fann we. Then exhaUltive teat. 

i! 
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.r~FTER VEARS O~ RESEARCH, EXPERIMENTATION AND ENGINEERING 

1:IMtJJ.md HA8 ADD THE ·88INO-lINf 

long goods equip.' 
·oartlCiiar manulac .. ~ 

"I,;"fO;'··nf machine only a 
of its superiority. 

I 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. 
., (_ T , 
280 WALLABOUT STREET BROOKLVN e, ·N. V., U. S.A. 

." .El/el'Qr'eon.-'7.,,.;,ln ' , ,I ;1:1 "1";t .., ,' tl' .. J •• ,tj '. ,:)" " , ,. 
, .. I · ~ t ... ·, · v. ~ p ," . 
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Corporation, 
the Pockaglng In.tltuto. 

" 

Corp.-Marketing II supposed to help 
UI sell our product. beUer. (3) Market
ln' Corp.-Marketin. 11 felponslblc 

r the development and dlltrlbution 
justifted ' by consumer 

an yOUI' 't'Ww1 oa.' '.d· ... '· 
Production COrp.-lt.'1 ex

do lome trade .tul! but 
It too much. (2) Sales 
UI sell more and IOme

to Improve diJtrlbu
do It because our 

(3) 

cost. To dale 
ardent' proponenll 
damt':<'t;tto 1clalm that lmpoduu:e do you co.t:o _ package (l) Produc-
tion or,. marketinK. reel that if we make 

To cI'-'" an example, the cost or a and ell them Intelll-
eulor cereal package' may be will buy. (2) 

.. po!ed ' or \ IIIveral COlta: are alway. Interested 
·f h... ,Mn. Conlumer but we 

Ii macerlalt overlook the dealen and 
:i~box l~~a~~facture The more enthUilalUc 

. I ( 1n I more conlumer .ale.. (3) 
3. one r ~~r p.' t nG detlan producll, 
•. Ripi' eolor printlna: ketina: packaa:lna: for lpeclfic 
~. edY op;n teature -" •• mer market. We \, .. These remarki' are made to eut...away ......... 

All fi e . polnll are consld'lred _ P the Imokcacrcen ' In reaard to/ the .cur· rarely to provide a brand or 
one--cosl of packaalna: ls n t ~nlt ... 01 rent marketing lutus of packaglna. product. will have unlverlll 
production colli. If, however, ~c co~· At the "me lime, there are other appeal. The consumer 11 both the be· 
Iider that production needl ar~ fu~ly noteworthy yardaUcka l for evaluaUn. a:lnnlna: and end of our marketing 
aatlsned1by poinb one and lwo (cereal the sta'tus of packaalna. Here a.aln, ·cyc1e. 
In prod~tlon h8.1 lomethlng ' to be we mly consider three kinds of com- -What b fOUl' malA packagtng 
~ut Into)"then obviously costs o( prinl· panlet, keepinl in mind that there are obJecti"' (1) Production Corp,-We 

' inl belonl JOmewhere other than pro- many shades of lray Involved. 1 wlll wanl lood economical packaaln, that 
ductlon. One color printing will phyal· attempt to provide a plcbae attltude ao aeb our products to market In lood 
cal1y ' ,et any brand from point of response pattern aa it mllht occur shape. (2) Salel Corp.-We want the 
manulaclu)'C to retail oullet: Thus, the amon, production Corp., ISalet Corp:. belt poulble' packale for th(! product. 
cost on OM color may be considered a and Murketinl Corp.-three fI.(tltioUi (3)Marketlnl Corp.-We want the best 
cost of illltribution. The kcy point I. oompanle.. ~ , ,.', po .. lble pachale for the brand. 
that a one color fabricated box 1lO1~~ LWbo an yOW' lop IDaD&gt!l7 (1) _What la fOUl' attlhacle' towucl 
a II productlon.dlstrlbutlon, reqUI~~. pfoducUon Corp.-Our presldenl came .,.~t dnlgl17 (1) Production Corp. 
menta. Wht!fe do the additIOnal cos . ''"up via the reRnery. (2)'Sale. Corp.- -We don't Itre" It too much but our 
of two, three, or fbur colors and Our prelldent Irew, up 'out of sales- packaae ' lenerally leh acro... (2) 
structural Innovations bel~nl lhen? .tarll'd In a amall territory and even· Sale. Corp,-They ahould be good 
Obviously multi-color printing ls l.uP- tually became vh:c-,ire.ldent o( nation· lookinl. emphulte .. the name and 
poled to leU, lIupport advertising, pro- al sales. (3) Marketh\i Corp.-Our top product, and have Jots of bounce on 
vide polnt·o(.sall.! communications, managen 8re drawn from .taff--:the the .hell. (3) Marketinl Corp.-Deslln 
merchandise. etc,-all funct~ of brand and leneral . producu manale-' should e~body aDd, reRect the key 
marketinl. Structural deyl~1> ¥"'1Iup. ment route. . . . appeatJ in a brand theme. We look at 
posed to provide cnmumer com':"n!- .l' pack.llna: .. a , retaU~!~nilon of 
cnee and the function of markeUn;t. our medl . ... dvertlslnl. Phnffi-l.Imp.ct 
Yet, cost. 'are nllocatad to pfoducUon. ~ but nOl !ov~rrldlng 
AI lona 81 this problem dists, ·pur· ~:·~ka.e 
chulln" ond rrodw:tion men will con· • , 

~----

should not .top workln, after pur
cha!(!-but continue compatible to the 
in.home environmenL 

Wrap·up 

Thls capsule altitude aummary rep
resents those aUrIbute. which differen
tiate among Production, Sale. and 
Marketing lh1nken. The classifications 
are not rilid and many companies 
represent a mixture of all three. For 
example, a company managed by sales 
penonnel may have a production atti· 
tude toward advertlslnll or packaging. 
Many companies, manoged by market· 
Ina personnel lUll have a aales or 
production attitude toward packaglnl 
and design, Unfortunately, packaging 
and design seem to be far behlnd the 
advertislnl function In developing , 
marketing .tature. This fact may be In 
large part due to client cost struc· 
ture-advertlslng Is a cost of market· 
lng, while packalinl remainJ a cost 
of production. Another factor of 
course Is the JuppUer, Advertlling 
.gencles teem to be more marketing 
and consumer lervIce , oriented. Aa:e~. 
des refer to their sponsor. as cUent.a
or partnen. Packaglnl auppUen on 
the other hand seem to be more prod· 
uct and salel oriented. They refer to 
their spomon as customera-or re
pDsitol'ies for aoodl, In any event, 
packaslng has a long, dlmcult road to 
travel before full markeUna atatw 
can be elalmed. . 

Then 11 Hope 

There Is hope, however. In .plte of 
almost lmurmountable obltacles, lome 
packages and lOme designs have func
tioned a!l marketing weapona. A few 
may be eIted. 

The General MUis Whealles package 
has alway. functioned with dlstlnct 
markelina orientation. Thls design 
emphas1zeJ health. nulrlUon and ath· 
leUc rigor-the key appealJ of Wheal· 
Its brand Imagery and advcrtlsinc., 
ThlI approach create. a stronl traneh· 
lie competitive with the com nake 
fIlarket seament domlnated by Kellon 
and Post. 

Tha Collate Soakles Introduction Is 
.lngularly directed to the premium 
oriented .chlldren" market. ~e pack. 
age create. an atmosphere of fun, 
vltollty, and excitement, In .upport 
of key product appeata. In addition, 
the package provide. a areat phy.lcal 
incentive for purchue. 

tlon. In thls case, product and package eslablilhed thls as a fact. While In 
were interwoven in luch a way that previous receulons In this country, ~ '" 
an entirely new concept of deodorant foreign counlrlel have built ~a b.ck. '. 
emerled. . , 101 of demand for our P~. they 

Proetor and Gamblf.t, KufT's ls an did not do thl. In the recessions of 
outstanding example ~p ~arket1na l.""i~and 19Bt. When we decided 10 
orientation, In this c~'lffll : - . r .. tr; ,. Ic(.\)ver (rom our recession, foreilln 
was achieved by _ 1: ctualll,) ~' ~ larkeb did not help us, They were 
facial tissue appeals-loft n,' . V" -;, producinK what they wanted and 
-UIC It again (scoti.I,an~~ ,,\. 1 ' ... ' k~eeded, at lower eOIl!! than we could 
Exploiting a responsive co .' 1':'" . ·achleve and, in'many instances, higher 
cosmetic imagery. 1t' .• ;., . f" ? quallt)'. 

The approach integrate. I com.;f" Our labor costs ore higher; our ad· 
munlcatlons elements riroun~ t~e ·IOU.!.' · tl\lnlstrnl!ve overhead Is hillher; and 
cosmetic-use It again lheme. , we arc now popularizing what has 

Nomeru:1p.ture: Puffl, meanl,ng .. , become known as a "prolHleH «1'ono. 
. 59ft, reu.able, cosmetic. ,; my." Suciallstic conceplll. unqualifiedly 
Product: Soft, cosmetic , ' odor, promoted by thcorl~t!! In positions of 

IItrenrtb. .- ' power. are having a greater Impact 
Advertlslns: Sort. cOsmetlo,' reo upon the public opinion of thl!! nation 

use, . ' :' .. than we are ready to admit. The 
Packaging: Sort, COlmettC, . economy of the United Stat('J is Rght-
Stourrer'. packalles 'direct high qual. In. for survival In the world market, 

Ity, unique, expensive products direct- alld our front line o( defense is cosls. 
Iy at the aourmet ' tonscloull market. . " 
De.lgn symbols create the Stouffer :~ . .\ Format Progum NHdtd 
rest.urant con~pt of qual,lty In .tore .. ~tductlon of cost requires formal, 
and home. . . " ~cIOc, well.recognlzed, ond force-
Whl~hal1 Labot_torles introdu'Cf!d (uny administered cost controll. Man. 

an unaestheUc, prosaic design for njerl ot al1 levell musl accept the 
Orlstan d.eeongestllnt tablets. This In· rcspon.lbllIty for cost control that Is 
trOducUon revitalized the letharllc passed on to them from above, and ~~ 
cold , tablet market by capUaUzina on they must excrcise stringent cost cor 
Ule hlghJy responsive 'problcm of con: trol over those below. Management at 
gestlon. Product and advertising said n11 levels must be trained to cost 
decongestion, speecl, and' strength. ctlntrol, the nature of It, and how to 
Packaglpg via colof, and format eer· administer It, 
tall1ly emphasize brapd, as well as key Never before In the history of this 
appeal. ' of' Itrenllth~' and ipeed. This nation hns there been such a need 
,kind · of decisiveness' In marketlns has (Ilr conscious, speclOc, and Immediate 
.tGOd Whitehall well In the area of decisions relating to the reduction of 
new product introduction. CC!lI, We must make decisions more 

'These examples serve to Illustrate quickly to move ahead wilh prontable 
that. ' some packagH and acme d.l1gM itcma fast ond without reservation. 
have achieved marketlnl Itature. Th1s Coit coru;clousneSf, cost reduction. 
rtature has been achieved. however, cost control are not results of wishful 
only through the extraordinary good thinking, They come only from dye 
sense and Imagination of lome per. nomic, uncompromising, unemotional 
lonnet at various )evels-advertlsln, monOlement decision. When quaUtY-tls 
alency, client, designer, etc. The or· being saerlOced to cost. our posltlo:1 
ganlzational obstacles confrontina in domestic and world markets Is one 
packaIClng arc such thot the great mlW o( dlmlnlshlng rt'tum, and that Is 
of packaging wl11 continue to fall short right where we are now In many" 
of marketing stature, however. product lines . 

~Conc.rning COm 
Individual., corporotions, and the 

' J I1Iltlon must give primary attention to 
:: li lt! reduction o( unit costs if this na· 

The one great crying need of !In;lf, lit'n and the ch'lIizotion It represents 
manalement In the United States to· . urc to flurvlve. 
day 11 to lower unit cosll. "Why!" 
asks Lawrence A, Appley, president 
of American Management AasoclaUon 
In a recent issue of Manalement news. 

Mr. Cle~, althoulh lacklnl ae.· 
thellc 'irenath, 11 a retail vlsuaUutlon Hlgh·Colt EconomJ' 

Economy has frcquently nothine 
whntever to do with the amount of 
muner being ,pt'nt, but with the wis· 
dom ulcd,;in .pe-ndlnll It-Henry Ford 

of media advertislnl tymbollsm. The The Ont renson Is that the UnIted 
projection of thlI tymbol recreates States ls now n hlgh·cost economy 
advertllJa, ·.eftects at the lJOlnl of we, in ' relation to the world market. 
~; roll-on packaat''' 1t ·.J.R , Forel," 'eompetitiCin fJ'fl", the Com· 

obv~(rle'ot f!'\arketinl ori~. , -\non :' Mo.rket 'and from "Japan .'ll1ll$ 

Dvnf·~l..; · l96i · ','. ·t -, , 

It Is eD~y to look down un othel"$; to 
I ... ,k down un OUn;cIVl'li I~ th~ dUll· 
cully.-Pderborou:h. 
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-
WHERE TOP 

PERFORMANOE 
OOUNTS 

YOU CAN COUNT ON COMMANDER-LARABEE! 

.. 

.. 

The hunting season on durum wheat never doses for COlllllland
e: )"a1-abee_ From dawn 10 dusk , Commander's team of dUl'llll1 
dead-eyes arc out working I he fields in sea rch of I Ill' finesl 
grains availahle_ Thousands of salllples are sent. to COl"lllander 
labs for testing and blendill~ III aSo ,lrl' you thaI ,nly Ih,· 
best grains availabl e ever reach Cllmmander's milli ll ~ special 
ists, And e ve n after th e hin limils hav e be e ll i"'1.(ged. 
the hunt continues, So, next lin1l' you want t\'flph ~ winning 
macaro ni r es ults ". why not draw a be"d "11 CO Ill 
mander Lara bee for durum produc is you " a n (·" unt on'.' 

-:- ADM 

:.Il t: .-t I' .. · . l '!:> ',' :, ', ' .. 0 ';· ;.~ . 

COMMANO( A LARA, II OURUM O[PAlltMEN' 

\, ' t· ~ .. 

' " ~ I . "'I t • ' \ . .... ( . 
" . 

• 
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. l '~' " -, , 'Save Thro~g" ';Unit Loadi~g 
II - I' .~~:'";l~k'~:' ;""an Cyana ... I' C"",pany, at tho 24th Annual '" ' ''''I Th"",a. I. .. "" 

,- .' Natlana' Faru~ of tho Packaalna In.titu .. , 

; 

, , " 

I T WAS only alter a .ood. , deal of 
thauaM and dilcussion that.).~e Utlc 

"Save Throulh Unit ~i" ~~ ' 
.elected tor lhlI presenl';~'e' Arid 
then, once that. wu done, . ,!!:" n~ 
problem wu whether to pl.ce;,~\ qu'!,\ 
tlon mark , after It or not. ·,. -. . ; ~ 

:ii:'~~~;~1~:: of prod· the manutacturln. location to CW!' few customera. tomen in relatively .mall quanUtiel, 
lot 01 handlln., do not qualify. 

cui down OD Another delerrln. faclor is the 
COlt of Jabor .ometlmes larle capitol expenditure 

.~~dii;:;;U; lnto dollar required in the way of mechanical 
thM unit equipment, pallets, atorale rackl, etc. 

.mall Perhaps if we review the .teps in-

i 
I· 

,Af 'riboae ,who ship unit loads .t~ 
prcii4mi: or 'who are familiar Y"lth unl~~ 
loI4ln&t wID , testify, It is only after 
the mOlt. lthorculh invelU,.,Uon or • ~~t;~~~:;~:.~:~~: but volved In adaptln, unlt loadlnl to an the actual shipping 'program, we will be 

.hlppln, proll'am that the question, . . : :. ," . 
"Oou unit. load1nl actually nV,1! me ~; . 

along better able to Jud.e whlch facton are 
-:. lmportant and which are leas formld~ 

.ble. 
mODey1" be(:oD'.e anawerable. Jo.~~ Iii Done ',. 

However, we .hould not forlet the . Allain ~~ dW lbutlon pracUC'H , 
ve- real aayin,. that can accrue in : .an. be. rn' ad.' 10 order tor 8 unit load Some Ome .,0, it became neceSilry 

'J 1 d 11 to move lntnuinl quanUUts of a 
dlrection& other lhan actua 0 aTl, .hlpplnl :proarlJn, \ ~t.enslve ;;Jtoraae aranular ruin from one planllocaUon 
and the inlanalb1e benefits of eu.tomer bf a prOduct · e[thuff ,l the Wint of to aDolher--l dlalance of 350 milts. 
.. UdacUon, nealer warehoUling and' manufacture or al pre)imlnary ware· Because baninl equipment had al. 
better inventory control.· ThUl the bou,ln. before uIUmlte.dlltrlbuUon to' I 11m ready been lnItlilled for. onl' e 

) word "Save" In lhe UtIe hu a veq . "" ' Iome" are COndJ.,OOIUl ~h,., may ed '-r! I I 
I dl I ...... dlatribuUon of ball m..... a ° CUI· 

broad meanin, and may n ca e &r\. proHt fro,n unit loidtn,. . . • tomen, ' mulUwan ba .. were initially 
,...h, " overall beneftt to a company despite The~ I. ano~r!.anlle, ot. course, ·selected. to move the product In Inter. 
~::ti :~ wpt may appear to a casual observer whlcti we haven'!-i~eqtloned u yet, plant Ihlpment u well These ahlp. 

to be merely an added expense. . hut Which may"be ,the':moat 1IrIportant mentl in their be.lnnln •• w.ts were 
. • We would like to d1acus. those con· • coNlderaUon 01 al~ that ill CUI· made euenUally on a piece by plece 
dltlons which lend themaelves to unit tomer' .' Preftre.nc:to" ,f, th~ ap~mer . basis with litUe attempt to take ad. 
10a4lftl~ and then indicate how a pro- wants unit loadtnc. ~ y wuaUy seta vantale '01 whatever beneAIi were 
Iram of unit load ahipmenls ml.ht be unit loadlria: · i:1a'PJte: other" eonaldera· ollered by other methodJ of ahipmenL 
.tarted. At the aame time. we will ex· tiona. .:. " ." . -', .. ·.1 , / ' ~ When, however, Ihlpmenta Incrtued 
plote the a1tuatlona: where unit loacl1D. th 
doe. not At In-and, of coune. there Perh.pi , hi.' .fec·e(vtn, ,.and . ware· , in volume to the extent that e ex-

ot thoae, - houslnl ~licmt1it · .. I,,' ; nlahlt'" mecha· ceaalve handllna: Involved became an 
are many nlted, ~ ~rh'Pa:: ~ts ::tovtntory ae~-up eipenalve problem, an Investllatlon 

. II wch :lhat· unit . toad. ot a certain ·was mlde to determine 1l an overall 
WbaJ: n la ." " .chariacter· .Impltiz. lila ' ·coJ)lrol proce~ t • proaram of bulk ahlpplnC or unJt load· 

ltnt. we .hould perhaps dennc Un!~ . durea: Or., unlta ~,tM! Iet.uP so t!'at :: ·In. could be adopted which could be 
load1n • • n is almpl, the lfOuplnl tQ:- ,. , each unlt . ter ahipmenf, atora,e ~~pd wed 'not only for our own lnlerplant 
,ether of smaller lndlvldual contalnen' InveDtprY I. exactly .quat·to b1I UnIt • ahlpmenta. but also for Ihlpmmll 
in IUch • manner that the, un. be proceaa nqulrenienta. , SomeU~ea It : ~ ' dmcUy to outside cuatomen. 
handled u a a!.nale larger unit. The pouible to ahlp OD paUeu· .... lildl. ~ " It was d1Icovered that althoUlh the 
aroup may be atrapped, wirl!d, tied, be uUlIzed by t.hJ'" cuatomer ~ ... tap'd~ ." Idual tramportaUon coat trom one 
wnpped, boxed. or glued together, ant wlrehoulin.' pallets. ' " .~ ~ " plant to InOther would be leu when 
and It may be on a pallet for extra Convertely, It' {he' C"UlI.O~er. doesii!t ;: ahIPpln1 in bulk than for unJt load 
convenience in mechanical bandl1na. want unit loadi,benuae 01 un,!",lUIn,.~ . ahlpmenls, the capital expenditure re
or It may be paDeUta. nell or Inobllity to hanelle them, the • qu1red lor ftlllnI, handllna and empty· 

It moy be only a eroup of ba.. other faeton 100e importance, Unleai i.L:.ti: equipment tor bulk ahIpplna at 
.b:apped. to.ether, or a number of the cwtomer can be acquainted with both mila of the route wu exceaalve 
parcela placed inside a wood~: deel, the poulble advont.l.ea and perhlps and outweJ&hed Any other uvlnJ" 
or ~meah container. Each of these.,.' L't induced to avail hlmself of fork· On the other ~hand, It wu found 
lema Ia I unit load u opposed to 1~ lIit or other mechanical equipmenL pouIble to ullllze the blllin, equip· 
bulk containers which may holcl.t\uP • ment Ivallable by IdCiPUna I palIeUJ· 
to a ton or more 01 PQwdu, liqUid, lDt ProlflDl ua1ni expendable paper 

.u.c pall.1I (called ACCOPAJ(8) for 
ahlpments within the company, and 
expendable wooclen' pallets for ahIp
mentl to outatde ~~ 

·" ~~~~~~~~~· ~lpill·1I ~ ~ ~ abi .. 

, ' 

ACCOPAKS, Customen, them; Cargotalnera, PaU: talner. , REA 
h wever are a different matter, and Unill. etc. Even the big truck box 
I~ 11 ~t alway. poulble to induce used In "Sea Train" shipments can 
~.\J9 1 equip themselves with these qualify to be called a unit load. Cer· 'lPi!tIir foru ' at • eo • • of two to~ thNat' laWy the blglest of this 
hundred dollars a ael, or any apeelal type unit ia thai with 
equipment for lhat matter. a number of the 

On either type of pallet, however, producing plant I 
we were able to cut our own hondllng Ihlpped as a un t. 
co.ts conalderably and found that the aialn unUi It orrlve~ 
use of unit load. .Impllfted mony Here ' we bave 
processe. of .torage, Inventory con· m~ptoda of .... :.: '1 

trOl, etc. Becawe of the double tlerln" :.:i~pal~I~~~~~'~;~~:~;~d~~ poulble tVlth the expendable paper Train, 
pallets and the protection offered by 
one ba. to tho adjacent baa becou.e 
of their Inltlmate contact, we .~O~J~" r~' :A1tb~lJ.b :"Iill)~,~d.w.,,:;e 
It was possible to Ule a more w 
constructed baa for 
menta thon for those 
dlr<ctIy to 
turn, were of IIlhter 

. the ba .. orJllnaUy uied 
' load bula for cualomer 

Our particular 
only truck 
sequence ' the 
were de.laned 
However, If we 
both truck 

been a "':':~;';~nl:~~I~:: " """" " ": adjult the load . 
carriers. ; . 

Incidentally: in the case of p~11etlled 
bag unitl, R point to remember is that 
If we do not wiah to tamper with the ' 
le~ith and wIdth dlmensiona but wish 
to chan.e only the baa capacity, the 
lUlSet or edge width of the bo.a con 
be edjusted. '.' ' 

way of . ecurlty and jrotcclion. 
Jt II also perfectly obviou'J with 

011 theaa units that It lJ possl~le 10 
we minimum pocking for .?t:.... side 
containen. I • 

\::;;:~!t~:~th~~I.p~;m:,::enll; of" ags ore • by stropping 
or bag. to on 

pollet ond then 
entlw unit either 

of corru~aled 
In 0 sheet of 

01~~~~~~1::~:,:11:~~1,~~ kraft. 

service. returnable 
panelll, expendable 
end solid flberboord. 
pallets ore 011 used 
eoch type offcring 

certain situotions. Which 
depends on such things 
charactcristic$. expected 

customer requlre~ 
limitations, product 

by compe:U· 
requirements anel 

'other facton. aludy mu.t be made lIt 

In ' each ' Indlvldual It:.tan,'c - what 
works' for onc company, or olle plont 
or one p·rod.uct, may not necessarily 
work , for the next. 

And. Box.a ':. 
Boxe., which occount for about one 

nfth of aU chemlcol product unit loods, 
mny be unitized In a numb~r of woys 
abo, They are a natural, of course, 
for the carlO type of container dis· 

Id .. l CoDdltlons can be obtaln~ for varlouil purposes; cuu ed before ' In that boxes uf mini-
Now all of thtJ merely .how. that For' inatance. ~hey are' aval1a~le ' for , mtlm const~ction and with overall 

under an Ideal ael of .hlp!!ln. condl· use ' from the point of manufacture \0- decorative prlntln~ Of lobelllng may 
tiona. it I. poulble to Improve your the customer'a , plant. fro!" ·dOckslde , be ahlpped In th('m, protected from 
dbtrlbution picture by unit loadin,. U.S.A. to dockside oveneu, or for ~ ti le 'Weather, SC.lffinl ond piUera(le. 
But I must .treu the worda ' ~'ideal aD1.' portion or this. Some of these Boxes can be wetl odopted tu po I· 
condltlona.," because obviously the ' contalnera aft available u part of a lelltcd units. and the)' arc immcnscly 
inability of the recelvlnl plant to 'reo vessel'. regular equipment, provldlnl strenlthened by strapping ond per. 
celve and handle onc ton palleliud prolection ogalnst weather and pilfer. hops Ilulng with 0 Rlue of high shcD}' 
unitl, lor example, can be dependent o.e. ' . atren.th. Also avnilable todDy for 
on auch seemln.ly trivial thln.a as Othen are available fo, outrh::ht boxes as wen os lor bugs, nrc unti
aisle width; door location •• floor load· puii:hue or l.:ase. and remain in the ,kid t'reotment, whirh ore efTeclive in 
tna;. capaclUet, etc. In other words, poueaslon of the uscr at all timel, promoting stobility in unit loads. 
we can lIIIume nothln.-the entire perbdps being relurned to him olter As a rule wood and steel pallets 

. altuaUon mud be \Dveatliated tbor· ch usc n a knocked down condl. , II I eo , I Ib 'th are more gcneraUy u~ed for un s (.I 
ou.hly at both enda before a unit tlon. As. is sometimel e cue WI boxea; partlculorly In export service, 
loadlnl , proaram can even be con· rail , Ihlpmenls of bulk contalner. ur I but e~pendable corruGuted land sheet
aldered. As for the po .. lbillty of rc· pollels, return of thele units may bl! type pallets ore suitable lor dOMCb1!c 
duclng lndlvldual container at"math made at no or very IItUe COlt to the II D .1,. Ihl' ,nslest . . 'i movemen . axes ore • 
(and COlt), thIa la a perfectly relllon- user. ~ contolner to' tilrap ond ', hlp os d' ~ollet-
able consequence with certain type. MOlt of us have either Uled or seen less unit In ' Conjunction with ' chisel 
'01 untta. • , the "Sea Train" type of unit, the forks on tbe /handllne equlpment ~ond • 

I of 4 the bin o~ entire trailer box which can be u~· I with . I~'cre. ~rna frequency. cititllDf!led 
to hold ' hitched from a cub, hoisted aboard a floolll fri ' th~ ' carrier which Tl(l,'lI' : ' the 

material ves.aellnto ' ipeciolly-bullt ftxture. 'tand · In'it!rtlor. of 1I1li-'lorks under thr. ,lot''!. 
materlol, 0; at tho c~iof the voya.e' hitched to Orufll fl ,'''(:uher' 11~1 ur Ii",",r. 1. ,'(1 I:cn · 

another coti lI.'nd delivered to Ita de.tt· c.'ully ulllf;:u .. od 011 expendable fl , ,'c
nallon. ,For "certliln proer~m.. this 
offen undenlablll II.dvonla.ea in the (Cuntlnllt.'d on puge Jin -... } 2S 
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,7,SANlrAIiV 
'qiI , 

A new concept of extruder construdlon utlll:z1ng 
frame., eliminate. tho .. hard·lo-clean area., For the flrst 

extruder •• •• for east.r maintenance ••• increased 
to check on these efficient space.savlng machines. 

ERS AND DRYERS LINES 
"urnb,,, e,f ""a ..... nl·,_<lI. pi"'". occupying .IiMtly mo ••• pace 

,.,t .. , - 1 I 
/ . ..., /' '. ~ 

, , 
" , .: 

MODlL asCl'
Short cui macaroni 
extrud., 

" 

" 

, . , 

" 

capacity per hour 
capacity per hour 
capacity per hour 
capacity per hour 

capacity per hour 
capacity per hour 
capacity per hour 

(' 
,; 

QUALITy ••••••• '. A lied dough a •• aft a. de.lred 10 enhance ,Io.Iure and 
,': api'"a.ance, 

" 

PRODUCTION • ~ • Po. , tI~. ~crew food, withoul any possibility of webbing makes for posl. 
tI •• screw deli.ory for p.ciduction beyond raled capacltie., 

", . ," 

CONTROLS •• '" . :., So fjnt-to~~il;i.~ ' ;hat , pres";. ,'n Indefinitely without adjustments. 
~ d' : ~ · : . . . . 
• ~ , .t . 

SANITARY ••••••• Ea~y to _,lean lubula •• Ieel framo. gl.e you Ihe flnt t.uly 'anitary 
ext~ud.~~. : .· .' .':~: -, r--.," .j (, 

", ' . " 
, .. ~ • 'J . ' , ( . , to.· . 

For I~rmatlon r.1arJlng th.sl and,f" h.,."modofs. pr; ~:·:. 
. ~ol.rjoll."'n" ana other ,0",/tel, w,i, ", '.,hon·~I· I, 
, - , . ~ ~ . 

" 



Is< a Pension Plan 

.. ;;. 

" 

I N LAST month', 
lome 01 the 

plans have 
rorle~ catelol')' 
holtel' topic. In 
proP'll'l" for the 
turlna Jl1dUlt.ry. 
~~wliliel" take a 

fl rffiil,~lIlyour 
u!lnr,-t1iele plana. 

01 the ipec,i'n~;C~r;~~I~;'~ r.ced .. " 
learn fhow luah 
overcome.' Each case p" .. cnt'~ 
an authentic one 
the mIme. have been 
recoinltlon. the facti, 
opportunltl~. may help 
answer to the question: 
plan 'flaht' for my 'o<np."'y1" .. 

; ,: f~t! CUE HO •. 
The Smith 

In • sense, the problem practically 
solved lueU. Joncs not only law that 
a pension plan was the answer to hla 
concern about 8 forced dividend, but 
felt thot It would be a big factor In 
holdln. onto hll key pe1'lOnneI. Only 

month before, hi' •• le. man.cer had 
to Join a rompeUtor, primarily be· 

of the other flnn'. deterred com· 

;~;r;;;:~~~n let·up. 
~ jUlt as tnterelted because 

would mean extra In
without extra taxe •. Even 

', ~h. !~.~I' , "".~ repre.ented future dollars, 
of the need to put tunds 

his pre.ent Inl7c·"TIe. Thus, it 
(~: IW·.",. an lmm.cllal. beneftt as well. 

question remainlnl wu 
of a pension each would 
.ullestrel thAt the bene

. be limited, and that the 
.. l~ ... ~.wll of money be set aside 

. We then prepared a method 
. ot computin, these beneDta which was 

.~ • tair to both men, 
;}i' "W ri. nauUI Jones and Brown agreed 

" ,,\ ~ .enthuslastlcally. Althoush the plan hali 
two menn ' only been In effect tor .1IshUy more 

;~~;~:::.~, ,~hI~:'~h;lr . than a year, Jone. credit. It dlrectly tor 
~~:;::::~ firm .•. the 8Cqy.i.ltlon of two valuable .ale.· 
~ r men. One ot the newcomen had been 

t. the leadlnl sales producer tor his pre-
·.d"V"I.I"d a. VioUi firm. 

and was ac- i . 
• m, .""m. Jonei had wanted to :.,. ... ! . CASE NO.3 

at the time but Brown Can 'a partnership Install a pension 
, had reached an agree- pian? This II a question we often run 

ance Jonca as the active own- • Into, Even some pension salesmen seem 
for their a salary of .$52,000 . confused by It. In Ule case of William. 

I th I J b ~elve no more than and Clark, one Insurance salesman had 
them n . ~ r 0 s. f ' told them naUy that they could never 

We ,werJ eaUed in beli.u .... "IJi,;u.!J '. 
lng with '.everal pc!Dllon • . ."_".,, "._C 'ierloUi problem hod let a Revenue-approved p!an. He urgtd 
George Smith had been .ubstantial buildup them to incorporate so that they would 
finn was too small to ....... , . "' .. ~~.." . .. ~to,~"."!.;,i,In,1 only Into .urplus be elilible. Thil they were reluctant to 

. that Internal do becaus.e of the tax advantlles they 
deductible plan. We were enjoyed as a ' partnership. 
him that such a plan 
slgned-one which would not Before explalnlnlthe outcome ot thb 

vide generously tor hi~.~~:;:~:f.:~;~.~::J~'~~;~:\~:: case, 1 would tike to point out that but also bring him a , Internal Revenue hal always pennlUed 
ot tax. free Income. ,... parlnetihlp. to have pension plana pro· 

The result : the plan, Installed last ~::;~i.~~;~~~:.:~t::t;~he reo vided the partnera themselve. w.r. 
year, wl1l ('nable George Smith to .fljr who nol partldp&ll1l. nll. provision has 
cumulate nearlf $40,000 in his penoa¥1' lerve been UI'ld many times In the palt where 
pension tund in addition \0 relleylng 'O',n',"" "" from .urplus onto a (\fe primary aim was to provide. tor 
hili worrle. about Ihe ~u'ple he 1 m. O",n"'bl'~ ; At the same tlme. he ' P.lnployees' r ( "l , 
ploy •. I~~eed .Lthere I, a ,;,,~ c~ce that the antaaonl.m between Retent))" howFver, i new rul~1 per· 
that the mrney tht!y are

j
aeeumulat1na Jone. and Brow~IUI the que. tlon mita partners to .hare in pens)on bene· 

through the: pen.lon plan "lUi' e~"')Jle aJ to how they ~qli!d .hare in a pen. Itb. To do this the partnen~p actually 
them to' On.ancc the purQhaiel rol -the ,Ion plan-made ~he"'efse an 'extremelY Incorporates but r,-laW .lb. ' ~"UItQ" 
8ml wh\:,:, .. thelr employer retires. delicate one. '\ .~~ . ~ (Continued on pa,e 32) I 
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ABou'r ADVERTISING 
\.,;, .... \;. , ' .. 

TIME Magazine repOrts that ~JTU!rt • ./ br(IJ") nostalgia ("Our beer 11 60 yeGtI follows: newspupets 30.0 pl!r t ; tl i· 
cans are seeing more advertise- be h I n d the time."), hyPochondria , reet mall ''' .5 per cent; radio 11 per 

ments now-an average of ),600 per (''Take Oerllot to end Urelt blood"j~ ln_~ <:ent; magalines IU per cent : televlsiun 
pcr&On per day-and whether they are evltably, the three most lteavlly 11sed . ' nU other, Including farm 
enjoying them less is a matter of argu- seiling themes turn on three papen, bill hoards, et~' .. 
ment. The $12 billion that United State. of existence that In )061 $11 .8 billion wus 
busineu will spend on advertising this Americans! youth, : newspnpcrs 30.0 per 
year will make sure that the plea. and Amerleans grow 10.1 per l'cnt : tcle\' I. 
promises of advertising wlll dance be- admen are mogal.ines 1.6 per 
fore the eyes of the ordinary American On the grounds cent ; 11 11 other 28 
wherever he readl, rides, watehes tele- oro hunlry to"r_,, __ , .. , . 
vision, stroll. down the .treet or strikes detail packed \ ·"., • . "uo 

~~~~~'.nd' Big a match. . Ingredients 
Behind this vast expenditure 11£1 one "25 facta 

truth that both critics and practlUonen KLM",. 
of advertIslna: agree upon: advertisIng . original 
is an aggressively creative torce that . q~lckly 
makes musle at the calh registers by 

e r y manufacturers 
advertising their 
other advert ising 
, letting newall-

"ndUu,,". 
and grocery ~d\'cr

stimulating the public's desire to ac
quire goods. This Is an overrldlnl con· 
.ideraUon for the notion'. businetlmen 
at a time when the United State. J. 
geared to produce more than it con:' ··-)'.hd'irlum,! ,ii 
sume. and when nothing would help 
Ihe economy more than a surge In' con· 

Brand-b)··Brand 
AdvertisinG Expendl
by Food Field Report

a total uf $1 ,170,230,000 
1001. 

. umer .pendlng. M the United S","" .""~'I .. ~,.I !jl ! 
economy lrow. In . Ize and 'c:Omple~t1i 
and the cost of labor Inereue, !'04VCi'- ' 
tiling Is an Indhpenaable substlU'l te 
for the personal .alesmanshlp of times 
past. The genial clerk who used to sell 
undecided customers with the BIIur
anee that "my own 'amity use. it" 
is .teadlly giving way to the .elf
service . hopplng cart. Today, advertls· 
ing Is the magnet that draw. customers 
Into the nation' •• upennarkels and'de
partment atorc., and the prime mover 

other categorlcs or u.s. 
reflected D slackening of ad· 
Ipend lng, the food IndUstry 

highs in aU media ucross the 

of human Inventlveneu. 

In 8i&1. of Flux 

The use ot advertising all the strong. 
est force In moving good. 1. a uniqUely 
American contribution to economic Ute 
-and like molt things American. eon
stantly in ftux lOy. Time. Born a. big 
bwlness with the rile of national masa
zine. around the tum of the century ad
vertlainl hOI been In a coM!ant change. 
It" det tlned to become even more om· 
nlpresent: In dollar volume, advertis· 
Ing in the United State. has doubled 
.Inee 1950, Is expeeled to double again 
In the decade to come. And as It grows 
blllBer and more complicated, it I. also 
becomlna costlier. The average United 
Slate. bullnen now .pends $1.00 on 
advertlslnl tor every $70.00 In t ales. 
versus $1.00 tor $100.00 In J941. 
A~rdlng to l~.ir differing phuoscI 

phle.....and the product .. involved"atl
men ipp;col to vastly diSparate human 
emQtlons:"snobbery ("If they run out 
9t Loy.;enbr.u, order champagne"), the 
confui fOsi.i f parenthood ("How SeOrK 
helps your daughter choose her Drst 

.' " 
O!,CEMJ.,,~R, i. 1952 

ment' and 
than.' ordinary 
kno,.n • . 

At bOllomn"'ro'::ui:~I~:::;,:~,~ of Jelllng a p 
-(or which Is not a 

".nL~Thl •• ltuaUon is In marked ~on
"".", '!'un expenditures in 1000 when 

,but general and farm snaga· 
network TV showed decllne~ 

tor food Ilnd gmc-

Spli t TV were 
aenln in get· 
the tOtal food 

TV coming 
32 per ('ent or 

network gut 
demond. Whate'lJ!r claims he 
ror. advertlslng'a powers. 
u~lnl to land a client, no 
soon torget the Edsel , s.., SlIC,.II!. I.ll the food und 
,lid Fairfax Cone and j stili Ilbovc tht: 
up Interests'ln the Ed~e~ , cc-·'''.:'_ .. c::'' ·cellt rur sput TV 
Amerleans flocked Into thl' f1 tl1 t timl! 
room. In the first week ' l aid Norman E. 
-.va. Introduced-and, ot Television DureilU ur 
' hey "w, proceeded mnde over the pre· 

In the tast-Iurnlng w,,,UI ·.,,, .1~:~ !~; '~!;t;i~, :j;;;,,~;~; been pt·j;lIglblC'. One 
(' Red ioed., where u InRuenccs in Ihill is the 
otten run higher ror eommc.-reials." 

ductlon ann'd~.;.::~~:~~:~:tw~;~:I.: . careeiy d Modla Lilling 
Ing brands, It Is Advertising m e d iu li s I cd in Ihe 

find and exploit ~~~1~:~l~;!~[~~:.~ by: brand Ilurvcy I"lInkt'd this real or Imagined, captu ri ng Illud lid dul1i1I"~; first. 
uet. Says one ttlp spot TV; secund. nclwurk T\': third. 
ecuUve: "It , .(Ve."got gt!hl'rai and rorm Ill ilgozlnes; f" urth. 
dlfferenc~, !I~ eould , .. \'~popets and IlI!WSpUl,er serliulls. 
the Harvard Buslnt!5S ·1. .. lul e:o:pendltures in sc '('n media lisl · 
ada. Wlfen we've C" I \.'1:1 in ~he sun'ey were: sput TV-S175,· 
thoulh, that's when we 450.1100; notwork TV - S301,83tl.OOO: 

Wh.,. Money Go.. 
ExpendltufCs by media shows when' 

the ad dollar go·!!;. -According If) Time 
the $5,2 billion Sp!;lIt In 1049 went us 

general m$ a: lnes-$17' ,9011;000; farm 
mllgazloe:l - $2,700,000; m"vspupers 
SI6!I.300,OOO; newspaper sel"l l(.")s- M7.
O?O.oC;J; outt'mr-$41,OII,Otlu 

ICuntlnul'd un paAe ·t:! · 
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~\ Oemaco Sho,t Cut Pre" . :w.!r~~ t~ l1Jr* . 
In '~. ,compact unit will 

c~1~ .. . re the accent Is on q~:~~r.~:~~~~j.?~~\~~~~~:~~~~'~~~~~ ..- • j Ol 

:~~i,~;~:r~e~ . ~:~:::.ou 
p, ... (I'{ piaoinad fa, to,no,re,.'·s 

~''¥ J:;'4(';; , 
Prod~O)1 Capacity needed 
stQ~1 '\ItJ"i1~:m~~e ol the I 

". ,....... l!,¢ ',-: .," '. . 
proved ,' I, ,Yalue' In 

per hour 

to better 

20 :years, the out· 

''' .. , ,,.~. , .•. ,_ short , cut presses have 

" ."'. . ..... 
Oemaco'I, 2000 pau.nd · pt, hOli(.i".",{ lho. 

... 1 " 
quallty 'l'nd .tlll loWe, ~·,ciln't.nd~~ic~i;. 

a, call .be F,anclstl ·Machlo,. Carp,jra,tlon. 

01. 

' / " 

' . 

i. I 

.' ~;, 

~EM4(;O 
the full 'm..: 

SilORT CUT PRu,sES, 

SPREADERS. SHEET.I!fpRME~S, ,SHORT 
CUT I!.~YlRS, NOOD.l;,tDRYElS,·LONG 
GOODS i PRELIMINARY; DRYIlS, 'DRY, 
ING MOOMS, EGG DOSia's, ~ . 

30. 

For more Information write .. 

:, ' 
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Reduce packing t ime cnCl Inc;'ri'cii'·'.pli3 
Spaghetti Welghe, has all th~:' l iii.: 

duee your packing time =- h • •• ·~·iO~'u . :.:!. 

packages are accurately , 

handle the full range of dried goods: straight, curved, ':"_"'_.:~ ._ '''_'' 

short ends. Now weighing Spaghetti, Spoghett'lni, 

Adop,oIOlUir":';. ~ 
designed for all standard carton packaging machines. Can ~ sup: ; .. . " . 
Perchotelll, Vermicelli, llngulnl and Llngulnl Fin!. 

plied with a completely automatic feeding and conveying sy$tem~:.' 

direct from stripping machine. Accuracy - is maintained ' by 

Democa's unique strand per strand dribble mechanism. Final weight 

Is Insured by highly sensitive opto electrical principle of friction': 

less weight Indication, scales . 

Democo Spaghetti Weigher con also be adapted for 14 pound pack·' 

ages, 2 pound packages or 3 pound packages. 

De FRANCISCi 
MACHINE CORPORATION 

45-46 Metropollton A.enue 
Brooklyn 37, New York 
" l ." . 'r- '· " 1 

~ " 
,. t' . Phone EVergreen 6·9880 

( " 
,I t. .. 

. , ~. ' . 

--

weighs 
all 
types 

-, 
tt I 

_.J 
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ft"'-+ , The Impact 
Ta~heme of the Annual 
~eAmerican 

tlon , Ex .. '\i\tv,i , 
chanle. Q~~,,~~::~:~:~I 
. ent ,to ~ 
ment 

p ... ,ion Plan-
(Continued from pal e 28) 

";'~:;,~::~~l"i;~~r,'~:e'-:~~::t ~ and Clark. 
manufacturer The R.uUl the campany'. new pen-

~fo:ri,om. time that they .Ion plan 11 provldlnl retirement bene
makin, a new ftta for aeven participating employee., 
or a new prod- yet 60 per cent of the annual pension 

fulftlled, If deposit is .hared by the two employees. 

other hand. CASE NO: .. 
that he is The owner of this small bUllnen In 

waU, New Enlland, .tllI in his 40' •• is look
prod- In, ahead to the time he will turn the 

, .. me , time, flrm over to hiJ son. The latter recent· 
ne:-~hem. . Iy completed .chool and just Joined. the 

In ", dllelnm, .. l not. "company. The father thouaht that by 
hu not~·ret reo '.:Ilmply provldln, now for hiJ own reo 

_ aliled is. II In the new-pl'D4ucL (r t.1renlent, he will be able to step ulde 
ketin. . bUllne~ .He 11 ~aUM th,", ,~ th~ ~~, when' the time carnes without requlr-

AniOn, of ~merlcan busln~ He n~no 10na ~ ln' additional cub from the bUlineu. 
cre .... or new of er re.~ a new P"?dud u re~ll'tlon.,\~;~.H1I onll cancem wu to avoid a flxed. 
stre .. 0.0 nutritional values. Tren4s ob- at)' tnt order to .,Ive It , spa~ .,on ~¥l annual 'commltment In his pension de· 
served, include pre-proceuln, of food Ihell. .~me neY' p~ucta .~P;t)M ~~~ pO.lL Allhouah he w .. reuonably lure 
produCllj production centered in larJe tullon".. bu~ not ' lJ1 . and"tl~1~w.'!ie t~th.at proftll would &rOW, rather than 
n~j nationally advert.lJed.brand; and must -:eall.ze th~\~ . is parV_o! t' ... I)'!"" almlniah, hll New En,land nature made 
a,a.,. more mer,e". More manufac.. tern ~~lcated to ,C{~~t'fqanle a¥~ .him eauUoua. Thll fear wu eUmlnated 
turen •. "re entering hutltutional .tleldJ. i e\.o~~!on In quantity, .tyle" Packl.lnIt;olt thi-ouIO ·our design of a plan which 
The tar,e lnatttutional we~, mlY de- .ha~ and appeal .~ HlI prol?,lem is {id. ·:~:hlnled his annual depo.lt directly to 
vel~~, their own capa~lty to manuf: e. keep new product.l l~l1inl thz:ouah fi!.' .: hjs proftlll If the latter went down, he 
ture. " 110ft. M yet, many retalleTl , arc not could alio reduce his pension depo.lt. 

'New concepll or product diJtrlbu~on geared. in orlanintion or talent to take The telult· If the preaent formula 11 
are de,veloplnl rapidly. DiJcount. ~o~ , fuY ,,~dvantage O,f "lnnoviaUc competi- malntalned., 'thll owner wUl have ac
are ~anlzed .. as large dlaulbutors. tion. Tomorrow. retallcrs wlll be. cumulated at retirement more than 
VenL~t;J' machine. are Increasing in the ,. .f'At Fra.nk Armour polnted out" u ,2M 000 1~ Penllon deposl'lI and inter· 
food ~'IIrvl~ Indu.tg. , , ~. ~. i:halrm,~n of the :'Marketln, for Detter est ~arnInJl. Aha • • Ince the company 
C~~' or,operatlo~.are ,olnl up.tThII ,IJyJn~ sesll?u, 'The averale shopper is in the 52 per cent bracket, the larl· 

makci¥ t\ew methocP and Increased·effi- "pendi 27 mlnuteJ shoppln, In any eat share or this .um· wlll be In dollars 
c1ency lkJ' lonier op~lonal but absolute- one .to-re . , . • he mUit tee our proc1uct which would otherwise have lone Into 
Iy ne<:tiiuY. Pro~ta" may 10 down~ at (arocery) and read with a ~eciJlnn to lue.. . 
belt, \lut rat ,,(orat. fInns will go,'t.out buy In one·fi fth or a second. _ 1 hope you have found In thne cue 
of bua\neu altogether. The Increalinl t It is the job or the manufacturer, the histories, facll and Ideu which you 
cost fActor ... · ro~1n' a continual self- l uppller, th ~· broker to lee that the can Ipply to your own IUuation. Next 
analy.l\ and lntl'Qlpection on the part retailer understands what new prod.. month I'll tackle some .pecUlc que.· 
of ma~lement, a nevcr-endlnc aearch ucll are ar ~! what they mean and can liono: which owners and executivCl of 
for new technlquCl and new producla do for hll ~' "re: The question I. more ~nacaronl manufacturinj flrmI uked 
which wUl provide better end reaulll than jUlt: Wj)I It ae11 " It 11: ',,:!m H me recently about penllon plana. Mean· 
with lower cosla. particularly labor create excllcment In the .tore' " while, U you have a particular problem 
COi la. 'J . about these plana on which you would 

The' h/avy hand or government is like Inlonnatlon. pleue feel free to 
seen In .... cver)' buaincil to a , t('nter and About Ad ... rtl.'na- ' write me in care of the Macaroni Jour-
lreater extent. tClr tlnued from pa,e 29) nal (or at my office, 60 EDt 42nd Slrt:et, 

Chanle. will continue to come ' eon- New York 1'7. New York). 1 promise to 
stontly and at an Inerelllinil rate of '( In Food Field Reporter'. lummar)' do my best to ,ive y,?u clear-cut 1m· 
. peed. Leader. muat bc analystJ, lec;.o~- of 1901 brand.by.brand food ad cxpen- partial facll and anawen. 

"':{, oml.ta, chemists, executive., meiCha~- ditur,·s ~7 brandJ of dr)'~macaron l pr:od. I 't. 

dilen , nutrltlon1lts, and coit ·account· ,1,ucta ~ pent $2,000,000 in lpot teh:vl.lonj "Ito, UQn >Chl.HI , Popular 
ants. '. 'i!. t '. ": "6~,OOO}.~in newlPapeni $236,OOQ ;... in ~ .... 

~_ • ~agc.lInea; and j ' \l~,~ in ' n[:tw~rk {: Plzzo" popularity ,Ive. a hefty 11ft 
Innont. or Periah i \ ele\"islon. SIxteen , ~dJ or ennned. to ' .. Ie."of Italian type cheese ... )'~ 

"II. '. "alt; or Perish" tdllorlaJlzeJ the .' macoronl product.l ~iPmt}:l $3,307,OOO in the Wall Street Joumal. Americans 
Food r'idd n eporter. Ttt\y state: -, Inagnzlnes; $1,543,000 In-netWork tele· now eat' ~about 180,000,000 poundJ of 

A new term to de~crllle }our prest'>!. vision: $899,000 in i Pot TVi t7i16,OOO ~~lth:otta. j.Rom, ana, ~volone and other 
economic phIJe ..... a. he~.dr.~'~e fil~ newlpapers; ,15O,000 .in outdoor adftf·"'· tta~~~ a ~e,if. up 40 per cent 
International Food Co~;..l· ~ tlslng. I, .'~.' ,t In ftve, yean.-'"t:onlUmptJon ~qua· 
vlstlc competition.'" TM :'"lthraH·.... Lon, ago, department.,tore tycoon reUa' j the soft, .tri.W 'eoJorecr .y~t)' 
calned bi Dr, Edward M,'~.~~et, oi John Wanamaker IIld: "Half of my In· most 'eommonly used in pm, no~ 
MIchigan 'State UnlvenltYlS!Wh'at It ~' vestment in adverUainl II wuted. The tOPI 75,000,000 pound/, than 
meaN Is ) hat today's iupennarket'-ls a trol'ble 11. '1 don't iciiow.whlch half." double 19S7. 
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Tho Eli'¥. Market averlle decrease of 17,000,000 pounds. duelioR and markelln. the afternoon 
Quantities of liquid ell u.ed for dry. of the second day of the .how. Alvln 

The Ban.. Ell Products Markel In, were 9,712,000 pounds In Septem. Ke~er and Richard Crockett repro· 
Lett¥l the end of October reported ted lh M k H II 1ft 
ell r.e" on the we.k ,Ide tho ~~be~~r~' !I~96~2~~~'i~n~d:j,~9~'~1I~2~'OOO~ pounds }n 5eJl • ..l... e &~wen',t u""'f e e, .P

1er

• 
.. • ..., 1l\'~aLlUlan of, the Durum Wheat tnsU· 

lalt week ",f the month. eglll . ' t le k . f th III Ll d E 
were backln. up In many . and durin, Sep· U I spo e or e men. oy , poundl, com. Skinner, paat president of NMMA. rep· 
the breaker. were geUlng In Sep- relented the macaroni manufacturers. 
than " In aever.l of Othen participating In the dllcuulon 
breakin, stock wa. tlUl' lOUd., were Dan' Amstutz of the export dlvl-
, there was, 101Ida and .Ion of Caram, Inc" and J , A, SnUer-

Sep- field, deputy director of the Depart. 
of ment fo Aarlculture'. Oraln Division, 

The panelists fielded .uch que.lloRl al: 
"Why don't we act more money for our 
'graln1 Quality .tandard. alons with 

; dockase practice. were reviewed along 
. with brief explanations as to the com· 
~petltlve features and economic coruld· 

" ;:i~~",::~;:~o::~,in each sesment of the dlstrlb· 
~ ~ network of settlna Itraln from the 

to the table. 

BNWr Coni"' 
~ On the IOCla! Ilde, a Durum Queen 

( w"ai crowned In a Miss Durum Pa.eant 
• 'pORIOred by the Junior Chamber of 

C9minerce, Mlu Mary Lo\ltse Walnd of 
Milton, North , Dakota. ICOred a hit 
when ' ,he rmiled and I8n, her way to 
the' of MI .. Durum of the United 

a new feature of the United 
:,;,~:~~~~~:. s~il~~j~un.;;; Show, She received the 

from Mil' Claudia 
[~:~!~:.;~~~t;,~~~~~::~r:,:ell'nln' Miss won the title 

,to > , over'14 ,The new Miss 
, P~~~Durum will compete for the title of 
, areal Mlu North Dakota In Blamarck next 

total summer. 

~n~' ,hl.her 
'i., ' Hybrid Wheat

(Continued from page 18) The States of brealda'lt, reduced 
AII;r1culture Crop Reporting Buard In· ' b.kln. and • 
dlcatel ,that production of liqu id e,. number of people ''When an luny of male .terllc and 
and lIq,uld en products (inJtrt.'dlents rallln, , chlckent for their own houle. mate fertile rombln.tions ore avail· 
added)),durln, September 1962 totaled holdl are amana faeton that have led .ble," Dr. Schmidt laYI, "a hybrid can 
32.171,000 ' poundl, romplllt'd with to a decline! ot 11 per cent In per. be produced more quickly th.n a C(ln-
30,47B,Ooo poundt In September 1981 capita ' ron,~umptlon In the United venllon.t pure line that wUl 8t varying 
and the ... . vera.e of 24.!~I7l,OOO pounds. States ' over the put 10 yean," the environmental and market necdl. It 
The quutltles used for Immedi.te report .. Id. may. for example, anow more rapid 
conlump(lon Dnd drylns were lar"er 'l1te lun'ey .110 provld~ data for varietal .hUla to rombat the bulld·up 
than In September last Yl 'ar. The other rountrlea. threatenln, new r.cet of rUlt." 
quantity produced for - free7.in~..,fWa~ When hybrid wheats come Into com-
.maller, ; . .{!. '. IJ 5 D Sh' mercl.l production, Red Itodu will bl! 

h i. .... •• urum OW- produred in the .. me way u for hy-
Llqul~ ell Uled for Immeq~tej co~~· (,~ ('ContJnued. from pa.e B) brld lorghunu. Male .terJl1ty, .nd thl' 

•
', i lumpUon totaled 4,!l07.000~. P;Qpnd.!t ,. fl._( . • 

compared with 2,884,000 ~ P('Unih Irr.;.,]y co~fonn with competitive r( quire- abUlly to restore fertility, are required 
September 1961, Llquid .... ~I' ~~en to" Fment:; ; and (3) ..e.fltabllah the ronD. In the cue of both croPl, 
tilled 17.058.000 pour.ds-dow;n ,~thry' ~dene( Ofi the buyer that ,he can obtain (t Male 'coml allO belnl ulcd 
per cent from September 1961F-iuor- 'iuniform'1hllh quaUty wheats 'from the In - aeed production, 
age holdlnea of frOlen eggs at thcffUnUl'd State •. " ,/; t r '.' made po •• 
end of SC'pteLnber tulaled 110,821.000 ~4Robert\ M, Gre',. n of the NaUon. ' remov.lof 
pounds, !..'omparr.d with 99

J
!l73,OOO aI 'Macaronl Manuf.cturera AuoclaUon ' 

pounds tlui same t1mc 'k:st yeiii~ ond Ihowed .Udes on .cUvIUis~otl the H . ... . 
the 1936,80 averagl! ~"138. 000 tional Mac:aronl 'lntUtule and ur.cd In· 
pounds. I This was a ' (lecre~f o f creased promotional efforts to increue 
9,000,000 ' undl during ~~ptibfbl!r. pl!r ctlpita conaumptiOIl. 
about th ', ame decrease _,,~ , In "'$I!P- All aeementa ,of the durum induttry 
tl!mller . lr t year nnd the- 1!l.56·ao were represcnted tn Dr.panel on pro-, . 

.', 

Max Ballal Marvin R. Painter Leonard R, Ballas 

BALLAS EGG PRODUaS CORPORATION 
,I' 
\,' ~ 

PRODUC!:RS AND PACKERS'ioF " , ... :" ;; , f. ,. " g 
GOLDEN YOLK EGG~ PRODUCTS 

Ohio "New York, N.Y. 
',. :.! 

.. 

., 

Ter~e ~aute, Indiana 
~ ,.,~ .. -.. 
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dl. 
the bqlter room with ~I:~~i~~~~,;:~:~~t"j: 

Tn Tal. 
The Taxpayers' Federation echoes 

\I!,.~ I'UI1no,,.u,, aide of a aerloUi ~tory. 
Suburban ruches out at 7 

o'clock of a wintry momln, to turn ofT 
the alarm clock (price: $5.00: tax, 50 
centl). He pushes down the eleclrlc 
blanket (price: $28.00: tax, 84 cents), 
climb •• Ieeplly out of bed. He walks 
aeroa the bedroom floor of hi. house 
(price: .12.000; annuol property tax 

• ,209.00) and switches on the electricity: 
,~:., .. ,,,"",. a bulb (price: 33 cenlsi tax, 2 

;'~w"j~(!~tli;i music from a ' bedroom radio :, $30,00; tax, $1.80', Henry .havel 
ralor (Ice above). 

newKuter reports that 
IJ prepsrln, to Increase 
and irepose a ,eneral 

flverythlna anyone bUYI, 
a handful of bay rum 
lax, 13 «ntl) across hls 

quickly, hurriedly fast
(price: ,5.00: tax 50 

(price: ,:J,OO: tax, 
iti~, 0 •• ht. Swiu wrllt watch 

,~;~~~~;::::t $8.00), and rushea 
~~ under one ann 11 a 

$25.00: tax, 

-;~"J';cii~i lrom his ~J one deed 
stamp tax, 

for lupplylnl hot water tl 
Thll .ystem of hoaUnl 
the moat /advanced iii the 
vlding Ii conltant evcn l"mp.",iun, ' lo out of tho window .hows 
the Individual drycrI, anow, .0 he calI. to bls 
having ita own contro).. license: $2) to telephone 

In keeping with thl. company" em- bill: $12.00: tlX. 
phillis on Jproductn. only pfO(Iucta of Too many other people 
the highest quality, the very lalest .and want -tub on a .nowy morning. 10 
most modern processing and dryln. the poweft'd conveyor and ' He~ry let. out hit own car (price: 
equipment has bp. t n loat.lIed. · ' fo!lJ' Stor-A.Veyofi w h I (! h provide • $2,500: tolal taxes $518.00) and drives 

Long Moods 8(C s:roduced .on a Pavan 'rrlOving .tora.e' for all producU from ' (operator's llcense: $3,00) to the raU
Continuous A'Jtomatie Line, starting t~.v short cut dryers. DlKharle !'rom road station. 
with D ·~tLow Boy" prClis, . thruugh the Uit':, St'lr-A.Veyors can be dlrl~ted, "Henry relaxes at the .tation with n 
8preo~er, the prellmlnnry dryer and ~UII'\ an American Beauty del 'Aned ci,arettc (price per pack 13 cents; lax, 
Into four independently controlled dry- .J cqnveyor IYltem contlnuoualy to any IS 'cents), Ut by a match (lax : 2 cents 
ing tunncb. The Pavll n type drying " of.",the packa,lng linea, ,which Include per , I,GOO), Aboard the train, he lettles 
tunne1& ore so designed thot Il is po1. ,~au tom~t1c bal line, seml-automalle down to a hand of brJdle with three 
sible to IIlmultoncoullly dry macarOni ,~ bl, i1n~,"eartoDl linea and bulk carlon- cronies, uain. of coune, a deck or cards 
8P~ghetti, spaghetUnl olld ) DSOgna.lll~ ( in,' line~ . ' :T~ (price: 40 cenu; tax 1S cenil). 
umque typu slicks ore metal wl~ l!fana,ement 0 f tic e I and the eni- • "In the. dty on h1I way to the omcc, 
wood lominalod ,om .,.nlbln"l' ployee.' ,aI,I,rla a .. I ... ted In ' the Henry .loPl 10 buy . roll 01 
odvantaJ(es of both woodr and} I ' J !ront of thil modem brJc:k bulldln, tUm (price: 40 ceotlj 
sticks. The t~e Itlcpf re .. The American Beauty Compan; 11 he prom1aed b1a--';M ~ft'~oIi1i,u!;Ji, 01 
fourths while th!l{PO on juaUflably proud of Pte addition of thla blrth: $ •. 00), 
whero, hang Is 'only tlm- most modem pl.n£fUo - Its family of ' $l.OOj tax, 1.0 
(!Ighth!l reducing trim to n modern plants " IC"nIIRl",1 01> • .. t ,. 
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U • .!adi bowl 'and lid, a two,. quart easy to Aane.l. "It Ihould~ b!e ' .lI,hUy .URi 81 

I 
I' 
It I. 
I 
I 

nit ng~ clean aluminum cookln. "Grecian we ml.ht say 'al dente, ' when' it I. fi re. 
. (~rf~~lnued from paie 25) Gold" wrou,ht iron con. 1 moved from the cook.lri,.waler.1,O that 

tumal. wood panels, When this il walnut , , t.:N~J.o' 11, wUl reach the rl,ht dearee of aottness 
done.u ilo'wever, care should be cxer. on Perry by the time It It eaten. And there must 
c1aed to put contalnetl ~. alml1ar be a tiny pool or clear water in thp 
hel.ht on the same pallett if it is boUom of the plate. Thlt wUl be .lowly 

. to double and triple tier. absorbed by the .trands while you are 
~fi~o"ah have catin.: It allow. the pu .. to maintain 
.., a proper con.lstency," 

"Durum-Standard of Quality" has 
it a,alnl The SO-minute Bound 

~:~~~t:~~ fUm tetllnl the .tory of !i rarm to table won the 
,~~ ..... ,""'U. "for excellence of pro

at the ColumbUi FUm Fes
tall. The tUm was entered in 

~, ~n1"rn.all.n and Adult cBlalory. 
Inc., New York. 

na"OIl.,. dll.lrl,but.lon 01 the edu· 
club. and 

;fp;la.'t"'t1c'nJ~ under the lponaor· 
Nallon.1 Macaroni Irllti· 
Wheat lnatUule and the 

State Wheat Commls-
2,828 .bowln .. to a total 

141,400 In the period 
throulh September ot 
'. 

In the area may 

",,~~~~=~;,:,~'I~~, alerted in 
'-. hla name and 

of a La Rosa 
label top (or reasonable 

\ taCilmile) to the TV penonallty of his 
', cholce. ,The contett 11 beln, promoted 
• popular children', TV .how •. 

In addition; each week of the con· 
test La,.RoA wUl award to Ove win
nen' a '~ peallreed AKC reilltered 
beagle or rocker .pantel puppy, 

Ta.Tal_ 
aU, ": {:~', (ConUnued from pa.e 38) 

fOUrt 'd lstributIon wUe. Beeaun there are trienda comlng :.bove, however, 
You'll one way or~ the oUter. to HenrY_ boUle in the evenin •• he 

buya 8 bottle of whlakey {price: .,.40; 
.1'<' , ' tar: ,2.10): , 

S ... clal Offer "~ \'Anlvlnl ,venlually .1 th. om", 
"Dlacover the adven,Je of ~:~~~;1~r~~.~~ Henry .t.bs (no tax) and aetUca to D 

dlah dlnnrr" atated Kratt ~::~.~~[I:S;'~~~::~~ data work (annual income: Company in their ad Federal and a\ale Income tax. 

In the October and ,~~~:~~~~~;~,;pa"h'IU' U be woru hard for the 

of Ladle,;' Home ~E~~~,·,I~u~e~'~~~be~'~b~I.~io~~~~~~ Homes and Gardens 
advertised their new 
macaroni and chce.e 
ing 1\ co~~' mporary 
a box top ti:om the ou"!,r. ,1IU1 

The Ie in'" piece 

,.GH·RISTMAS has many different meanings, To chilelren it monns new toys, to grown ups 
i . • ';" 
• ( .... ting and merriment, peace on earth, good will to men, But down through the yen", the Christmas 

#/ )'J' J "~I . ~ 

Seal has meant the same to everybody-a symbol of the fight ngninst tuberculosis, For fifty·six year., 
this tiny Seal has been at work, helping to stamp that d~d disease, TB, f 

Th~ fight is far from won, Slrik_, your blow against 
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~":;~~:'I! where 

, 
came the cruahln, blow. She 

"Now, eve".. time 1 eook .pa· 
,hettl. J'U ,think about • mere pound 
of It loin, around thi.J .lnlcture more 
than three timet. And I'll cook Just D 

rman part of the box. I feel .tufted just 
thlnkln, about It." 

i : ir and political 

III be I m I 1 I tleadquartei 81 Gen· Ch f. • .. -w 0 'u ron ,Ie • oy ... , ....... Promotion 
handUn. of a larle ' enl Mill,' Park Rldle, lll1noll, office. 

number tor lesline. The ',Hempel has been , .. oelated with - American Home Foocb d.M.lon of 
laboratory with an elCperi- Gt.ne!".! Mill, in the Durum Sales American Home Producb. New York 
mental min, addition of the Department for the put ftve yean hJlhll,hted It. Chef ~y.Ar·Oee line 
preas w111 enable the laboratory to and (Is well known to the macaroni in a "Meal-ID.I.Mlnute" promotion In 
te.t varlou. durum wheat samples manufacturer. In the aru covered by October and November. The promo-
Into macaroni produclJ, htl nt'w aSlllnment. ,Wlth htl wife and tiOD backed Beefaronl, cheese and 

, two ch'lIdren, he will move 10 the beef raVioli, ,palhettl sauee with 
Gen.rol' Mill. Solut.. park Rldle orca durinl early No- mUfhrooml, Ipaahettt lauee with meol. 

. vemLcr~, marinara laucc, Ipaghettl and meal 
Nat'onal Macaroni ball ' dinners, complete Ipaghetll ' din-

Betty Crocker Ililuted 'rol •. II<~,n"t.'Wln'; Eiel~rtlm"nt n'~n wlth"musbrOOntJ1 or meat, canned 
Macaroni Week Ilre~llhc: It! j' apaahetU and meat ban., and meal 

"Macaroni Mlikel the Menu" In r;t[~~~~:~;~~~:;~ ~ ball ltew. palO feo lure In Modern MI,II'ihccl~' Color' ada in the October 23 )uue 
which Is mailed to auecell= ., of Look and the.~n~~::?~:~ Iaues of 
14,000 GOll 01 Mills' the case ro! John B. Canepa T'" Family' Circle; Day, Mc-

The)' commented which markebi \ Red Crou ~~:~~~~:~~~!~n~:!i~L~Ut..:,; ~JIo~~di' moat oppropriate, for In the ml~weit. Their agencY. 
pro\'lde Inexpensive Llllenfteid & ComPfUlY, prepared and 
Inftnltl.! variety uf placed D. tuur-ealor) ad in the Chicago 
dally mef us. Mocorunl Tribune which \ .. I~ . that the spaghetti 
cspccloui , 'popular ~urinl in jUlt onc 10f Red Cross 
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A H.aUby. Prospero ... lind Happy New Yea. 

" mnLDn~1 f,. Sons, Inc. 
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Holiday Icf.as
(Continued from page 6) 

Dun't stop with u wreuth nuw Ihr.! 
you'ye dlscoyered huw easy It is. De
lightful tree urnllments I ~ made 
by cutting out 
posterbonrd 
black or white 

Allo, th~.I:~,~;~:~~~~~1 on plain ~, 
urnament 
patterns and n,,"""'" 
Is endlelis. 

l,o,dll.I,,.ol v.I.'nli~ .,mi?<>I1 ", 
.n heart ' 

empty ~ "~' .. n.!II'.; 
heart-shaped box with Ihope. ~~~i:;;:~~~ .~:~.'~:~:";~ 

of your choice? Flower :favors can: be ~~~~,~~~~~~~~,~~~~~~~~~;~~ti~~~~~ made ' of large :ovhec\l 'or large shell •• 
Placecard holder. can be f8!hloned 
with a little Ingenuity. For fun and ' , 10:n top 
relaxation, try working with macaroni .:c,CC--.:,i.... • chll. 
products all a <:r.fl material. The ~IISI- • 0 fund robing Item for 
bllltlcs for desl8nlng your own crea- ' . product. A. a voriatlon, 

. . Other Ihan painting, Ihe 
lions are HmitleSli I " . ~~ ~. Doughboy', Milling Dlyi-

) ,<~ '. 
Noodle Pflilt I~ the Midwe,! 

The genial "Noodle Priest,'· Monsig
nor John Romaniello, afler lel1ing h b: 
poignant .tory .:o( .dlstrlbutlnf: ... oodles 
to hungry Chlncie refugees I l ' a No· 
tlonal Macaroni Institute ' pre.!:{ ntaUon 
ut the recent Food Editors Conleren~ . 
proceeded westward ncross th~ country ' 
in October un his return trip to Honr 
Kong. 

In 81. Louis 
In a whirlw ind one·day st,, (: over In 

St. Louis, he told his story both au 
TV and radio. His train "rrived 0 ' 

3:20 on a Thursday aCternoo'l. By 3:33 
p,m.. he was being Inten il·wed or. 
KMOX, the top rated radio ~ tation in 
thl! St. Louis market and 'me of Ihl' 
few with "talk" prj,gram!! ing. The 
Interview cuntinued I nUl 4:00, and it 
wos rep"rtl!d that I,e ric livered lIll . 

cxcellent interview ' n nundles, their 
nutritlnnoll value. popularity !Iud 
economy ~ 

Next ,top WliS the Ravarlno & 
Fresrhi macaroni lind noodl!! p~ucts 
plant. \\herc he aCl'epted a ~ern, 
Cast nnn,tlc mach inc ffllm R-F execu
th'es lu ::Id In his wurk in producing 
nuudl;:!1 ~or rdugecs. 

42 
---.. _._---_. 

'\~At ' 10:15 p.m.. .. .Mon,slgnor Romaniello 
appeared tln~ the ;" Eye on St. Loula" 
lliow. on··K·r.!OX.TV, CBS, and wns the 
tell.tu~ 8urst on thla 15 mlnule tele
vJllo" lnten iew Ihow. At 11:00 p.m. 
he a8aln w.u interviewed by radio 
station KMOX on a laic nl8ht show 
orlSlriating (rom the Stan Musial and 

Mon,lgnor John Romonlella OCUpl1 ° n:»
die mothlne hom Ravorlno & Frnchl, Irw::. 
e"~'Cullves which he will UY 10 increaH ) 
outpul 01 noodles 'Of Chine", refug~l, left 
In , iQhI. lhe Noodle prlel'. William Freschl. 
AI Ra-;orino and E,nC1.! Ravorino. 

Biggles restaurant. He was luch an 
interesting and convincing lpeaker 
that he was given almost unllmltcd 
time to tell his atory. Comment wn~ 

given that the Impressions he madr 
. were excellent for the macaroni In· 
dustry. 

In Chicago 
Arriving In Chicago the followln,!: 

day, the Noodle Priest was Interview
ed by Mistren of Ceremonies Lynnr 
Walker on her "Woman On The Gu" 
television program over WBKB. A 
tour or a local noodle plant followed 

His next stop was the Weal Canst 
to rulfUl several other commllment ~ 
before embarking upon the last lop uJ 
hili journey "home" to Hong Kong and 
his beloved Chinese. 

New Sau.e 
Along with D number of other new 

products on display at the recent In 
ternallonal Food Congress, the Llptun 
Company introduced Ii new line of 
freeze-dried spaghetti IIDucel undrr 
the brand "Golden Ladle." 

MHlmlJ-ta.·Ih.·Rowu! 
January 15.1,·17, 1983. 
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to 224,811 pounds 
ExportJ were down 

III compared to 
year prevloUi. 

'de'.lo",'" macaroni In· 
due; to avail· 

red ,wheat 

fOR SAU-8uhle, Preu, Ilk, NW. 80. 
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• In reviewing: the year ' or 1932 ) U • You need your Auocl.tlon," l OY' 
WDI noted thot the macaroni products the editor. Obaervln, that the Korean 
had never before sold at SII('h low conOid would brine problenu that 
price.. A case of macaroni ond ,pa- belet the macaroni manutacturen dur. 
ghettl wu Dllered for 60 cenls. Hllh Inl World Waf 11, there wu • wam. -: 
srade .paghettl in bulk was nvallable Inl that' there ml.ht be neW and un· ~il;~;:~:r.!~ 
at 70 to '15 cenls for 8 20 pound box. expecled dllllcultiH without prece
• B. R. Jacobs, our WDshin~ton rep· denee. "No matter how vocal, isolated 
resentatlve, in proposed modified macaroni makcn, each .peaklng in an 
standards eliminated nil reference to unorcarilzcd manner, , can expect a 
the term "alimentary PllIte" and lub· vut l:ruah·ofT ·from Government. Only 
Itltuted . the term "macaroni products." by j o~ nln, with othen l in a stron,. 
He commented : ''The lerm 'ulimentary I artlcl.iate, Iklllfully minaled A:; ~oc1a~ 
plllte' ha, alwaYI had something of on ·~.tlon, ('1m they hope to be heard." ' 
unsavory and unappd lzll1g meanlng .t' '-__ "-_.,-,-,_-,:::--::::::-__ _ 
and hOI !'iullested lou close an us,,· t· 
claUon with the alimentary canal to 
be very Invitln,." , ~~ ( 
• The United States Bureau of ,01'
elen and DOmestic CommerCt:! r ed 
a d('cllne in Imports and exporti of 
macaroni producu. In October maca~ 
ronl ill.'l)O{tf were down to 151,070 

' . . ~ ." 

-

EST. 1920 

Conlultin, and Analytical Chem/.", .pee/ali./n, 
in all mattet. ;nvolvin, the examination, ptoduo
tion and labeIin, of Macaroni. Noodle and E'&I 
Ptoduct& ' • 

l-Vitamln. and Mln,rol. E."lcl''''',.'.'''".,,, 
2-EII Solid, a.d Cola, Sca,. I • 

Ell Noodl.,. 

RAVIOLI MACHINE 

a".,.A 

AUTOMATIC EGG EMPTYING MACHINES 
YOUR M",CARONI PRODUCTS 



New fro , 

,BUHLER 
the Industry's flnes~ 

long g()~ds ,,' 

DRV .ER· 
" . • 

I, 

• Sanitary otf·the-floor conllNdlon 
prew ntl cond.nlCltlon on th, floor 
underneath and allow. for 10,'Y 
cleol,ing. 

" N.w polltive-controillick e~.va
!or with special stick guld . s prevent 
roiling or sUpping of 10,' 8 goodl 
In fransfer. 

• Swlng-ou. panels make Inlpec
tion .and cleaning ''''Y. 

. _ --- --

• Centraliled control pan,l. ell ,- , 

lain unique cUmat, conlrol Iyalt' ''' '' 
which allaw Ih, produd to .. t :'1 
own drying templrature accordi:~ !/ 
to II, waler ,.I,ase capability, Ol'tI 

0110 all ,I'drlcal control,. 

• Po.ltlve air circulation prOdUflJ1 
uniform controll,d drying. 

• N.w d.llgn pan.llng wllh Ipe· 
clal Ihlck Inlulallon SlOPS h.at and 
vapor. 

:l:iSII).e,Clilllly designed 
"~I,!"-!> ... u~e )o.ng 

of "flne.1t 

QUALITV 

P,.-dryer. Dryinll' of the Product'bcgina im
medIately at tho entrance to the pro-dryer to 
prevent .II lretdUnll' of the lonl goods on the 
dryinl( lUcks. The Buhler "Mammoth" pre
dryer handJea UQ to 1500 pounds of lonll' goods 
per hour and can reduce moLature by 10%. 

You can abo improve your present drying 

. f .. , 

f : " . 

. . '. . ' -
Swin,·Dut ."Inels lor.IIY access. Individual 
panels on 'cO.ch of the dryer units awing out 
to provide quick and simple cleaning or in
specUon. It takrs only seconds to get 11 t the 
interior of the dryer. The panel Iwinp out 
lar enough to gh'e sufficient room for .. :Ican. 
in, and maintenance cqulpm· nt: : 

opcration by insl4l1ing a fiuhler I,re·dryer In 
your prescnt production Iinc, 

Inquire now. If you are interested In produ ..... 
Ing the finest quality long goods \\ hllo at Iho 
sarno timo increasing UlI! efficicnl:y of your 
operation, call or write nUHLEH today, 

'> 

'HI IIJHlU CO.'O.AnON, "lS W.rt.lo I I.d, 
M~I, U , MMo~.lat • • ' ho ... , 111M", ".uo 
.UNLII U01HU, te ..... } no .. 111 Qu •• n S"HI 
f.It, ""0111. I, 0 ,,1 .. 1.. ' h.M, ( Mpl.. :J.U75 
..... Hal Htow 'l'oo k CU" :J30 '.,k A . ....... ,h_1 ..,.U"., HI" , ." .... 
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for family 'mcnuL 

Ame,iif8nl Ihcn.y their ;,i t, W::~~;~~~'~:ij:, 
nomlcll macaroni product. by purchuing uO ..... '''.,,~, 
aycar. ,j ~ r.~, ., 

Macarool products arc made from .:~.~;I".· " ':;-, 
nou~ General Mm. II one of tbe Icadina 
rool manufacturers. 

, . 
J, .. CIULl-CIUCXF.N ¢kSSEJROiCE 1 

9 CU~ jlralnw hot boiled DOotI1C1 
~ cup chopped onion \j Lorrolne 
2 tbsp. butter or Inlrptino"':1 • of the letty 
3 I;alll (lO~ oz. each ) tOndcnsed cream mush.rOom soup: • Crodl.r kltcMns 
1 can (4 oz.) pimiento, chopped ""',," · 'l!. l· .. · dWM. up ' lare' 
2 Ihlp. (2 oz.) finely chopoed pickled arecn ~hlll PeJlpcrt ' 1 halplngl 0 . ..... 0 

(removO,lIcmllnd ~}~~- '!? ,J . macaroni caMe· 
3 to .. cu- cul.Up c;ookcd 0' .... ned 0' 1.,"--" < .~~ rol. 10 to.t. ~ 

r- r t!i. ~I ;t ~ ' ..... " HenryVan 
pepper and Kuanln, ,dt ' , . ! .>\;./ t.illr. 'aft. Ad~ 

2 to 3 cup. JflIled aharp Cheddar dime (~ to ~U:, , '0"1.'-, ..... , . 
.. · .. 1 :i' 'vi,;" A:OtrIo 

onion in butle.. uotU yellow. ond ' 
~': ... "":' ,~,,~:: In buttered <4-q1. bakln, dhh 

of In;rcdleDU In lhb ordu: 
.. It and peppCr)~ lOOp mi . .. 

OM morc of each. Bate 4' mIn. • 

.. · -'--- --"'-'. 


